USINESS is 
better. From 
all corners of 
the country 
comereports 
of increased carloadings, 
rising sales and reem- 
ployment of men. The 
new deal has begun to 
function. If we don’t 
want to miss out on the 
full benefits of this for- 
ward movement, it is up 
to us to keep our busi- 
ness adjusted to the 
times and continue to 
work harder than ever. 


D.K.S. 
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ODAY, as for over 60 years, the name 
Froedtert stands for quality, responsi- 
bility and dependable service in the 
grain, feed and malting trades. A confir- 
mation from Froedtert is as good as gov- 
ernment gold—it means you will get what 
you bought at the agreed price and time. If 
you want to do better—quality, service and 
price considered—write or wire our Mil- 
waukee office, Phone Mitchell 5410, when 
next in the market. 


FROEDTERT GRAIN MALTING 


GRAIN and FEED 
MILWAUKEE WISCONSIN 
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NOPCO 


will make your mashes 


“ALL-WEATHER” 


feeds 


IRESENT day poultry management seldom allows the 

chick or hen to get enough direct sunlight to provide 
sufficient Vitamin D protection. That’s why, to give best re- 
sults, your feeds should contain adequate Vitamin D. The 
problem is to secure uniform Vitamin D potency at lowest 
cost. That’s where Nopco XX has proved a boon to feed 
manufacturers and poultrymen alike. With Nopco XX in the 
mash, poultrymen are not dependent on the weather—Nopco 
XX helps to take the place of sunshine and makes the mash 
an “all-weather” feed. 


VITAMIN D...A BIG FACTOR 
Uniform Vitamin D Potency is a big factor in poultry feeding. 
It means economy—safety—certainty in Vitamin D protec- 
tion. Because of its concentrated and uniform Vitamin D 
potency, Nopco XX Cod Liver Oil can be safely used in much 
smaller quantities than scientists have ever found it safe to 
use straight, unfortified oils. Moreover, Nopco XX has the 
added advantage of positive Vitamin D protection. It also is 
strong in Vitamin A. Nopco Cod Liver Oils are the only oils 
reinforced by the patented Zucker-Columbia University Pro- 
cess. The cod liver oil Vitamin D concentrate produced 
under this process has proved its economy and dependability 
over a period of many years. 


The same concentrate which is in Nopco XX is used in the 
production of foods for human consumption which have been 
accepted and approved by the Committee on Foods of the 
American Medical Association. 


LET US QUOTE ON 
YOUR NEXT REQUIREMENTS 


NATIONAL OIL PRODUCTS CO., INC. 


BOSTON CHICAGO SAN FRANCISCO KANSAS CITY 
EXECUTIVE OFFICE: 33 ESSEX ST., HARRISON, N. J. 
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SAFEGUARD RESULTS 
| PUT SUNSHINE 
INTO YOUR MASHES 
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Mixed Car Service What Every 
Sow Poultryman Wants 


Flour—Poultry Feed— 
Mill Feed—Dairy Feed— 


all in one car. | is a mash that is capable o° increasing 
egg production when wanted and keep- 
ing down the cost of egg production at 

unload. Stock always clean all times. 
and fresh. Laying, mashes containing Diamond 
Corn Gluten Meal as a 14 replacement 
Dollars for meat scraps have produced, in 
go Profits actual test, more eggs than mashes 
farther are Turn-over | No trouble to containing twice as much meat scraps 

larger is ee and costing more. 
faster write us. 


When maximum production is not 
required, a moderate feeding of a good 
egg mash containing Diamond will 
keep hens in good condition and laying 
consistently. 


ISCONSIN MILLING CO. 


Menomonie, Wisconsin 


What every poultryman wants is 
For... what every good dealer should have in 
stock. Register your own formulas to 


P rompt Shipment | include this ingredient. 


oS CORN PRODUCTS SALES co. 
Dried Bu tter milk 17 Battery Place, New York City 

or 
Dried Skimmiulk 


@ 


Wire La Budde 


LABUDDE FEED & GRAIN CO. | DIAMOND CORN GLUTEN MEAL 
43% PROTEIN GUARANTEED 
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QUARANTERD ANALYSIS 
PROTEIN 
Max. 
SARBORYORATES Min, 480% 
GLUTEN 


r. and Mrs. Feed Dealer 

and Family Everywhere 
°° When you come to Chicago for the 


Century of Progress Exposition this sum- 
mer, be sure and call on the Arcady family. 


°° We are here—anxious to be of help to 
you in any and every way—whether you 


handle Arcady- Wonder feeds—or some 


other good line— 


ee Of course you are coming—it's the 


biggest—greatest event in this generation's 
history — 


ee Our phone— Wabash 5061. 
ee Our address—223 W. Jackson Blvd. 


(One block from the Board of Trade) 
RCADY FARMS MILLING COMPANY 


CHICAGO, ILLINOIS 
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DAVID K. STEENBERGH, Managing Editor 


Volume Nine 


June, 1933 


Number Six 


Program of Progress Will Feature 
Federation Convention 


Meet at Buffalo June 30 and July | 


ETERMINED to overcome the 
D problems created by unsettled 
economic conditions the Eastern 
Federation of Feed Merchants 
will hold its annual summer convention 
at Buffalo, N. Y., June 30 to July 1. 
The subjects to be discussed by spe- 
cial speakers and members of the trade 
have been molded into a “program of 
progress” with the aim of helping mer- 
chants to develop their merchandising 
plans and adjust their business in ac- 
cordance with modern trends. 

Feed and grain men of Buffalo will 
be hosts to the visitors during the con- 
vention and have arranged for many 
entertainment features to assure their 
guests of a pleasant stay in the city. 
Headquarters for the meeting will be 
at the Hotel Buffalo. 

Directors to Map Plans 

The convention will open at 8 p. m., 
June 29, with a meeting of the board 
of directors of the federation. Fred 
M. McIntyre, Potsdam, N. Y., presi- 
, dent, will be in charge aad will outline 
the plans for the ensuing year. This 
will include the planning of a program 
of progress which will be adopted at 
the close of the sessions and will in- 
clude definite recommendations for pro- 
moting business and meeting the pecu- 
liar problems that have arisen in the 
past few years. 

The convention proper will get under 
way at 9:30 o’clock Friday morning, 
June 30. Mr. McIntyre will preside 
and after giving a brief report, will in- 
troduce Charles D. Campbell who was 
recently appointed executive secretary 
of the federation. Mr. Campbell will 
outline future plans of the organization 
and will also discuss bills which are 
pending in the legislature and those 
which have already been enacted into 
laws. 

The balance of the morning program 
will include addresses by prominent Buf- 
falo grain men and discussions by feed 
merchants who have successfully tried 
new experiments in business building. 
Among the subjects to be discussed are: 
increasing sales to present customers, 
finding new markets without invading 
competitor’s territory, and turning loss 
into profit. 

Luncheon will be served at 1 p. m. 
and a special plan has been arranged 
which will enable all those present to 
get acquainted with each other. A 


speaker who will discuss a topic of in- 
terest to the entire feed trade is also 
scheduled for the luncheon. Immedi- 
ately following this address the busi- 
ness meeting will reconvene and will 
continue until it is time to visit the mills 


Charles D. Campbell 


and join in other trips which have been 
planned by the entertainment committee. 

The banquet will be held at 7 p. m. 
at the Hotel Buffalo. Charles Doorty, 
an old hand at arranging entertainment 
for feed men, is chairman of the com- 
mittee that will provide the entertain- 
ment and assures all who attend that 
the banquet will be the greatest fun-fest 
that they have ever enjoyed. 

The following day’s sessions will con- 
tinue the discussions on trade topics 
which include cod liver oil and its place 
in feeding, price cutting, new factors 
in the transportation of grain, the New 
York milk control board, and compara- 
tive costs of electric and Diesel power. 

On Saturday afternoon special trips to 
interesting places near Buffalo have been 
arranged and arrangements have also 
been made for golf enthusiasts who 
wish to match their skill against fellow 
merchants. 

The ladies will be entertained during 
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the convention with shopping tours, 
trips to the feed mills, luncheons and 
sight-seeing tours. They will join the 
men at the banquet and during the 
luncheons to be held at the hotel Friday 
and Saturday noon. 

Committee Spreads Word 

To make sure that every retail feed 
merchant receives an invitation to at- 
tend the convention a large committee 
of federation members has been ap- 
pointed with representatives in every 
section of the territory covered by the 
organization. They will personally call 
on the other merchants and explain the 
importance of the convention and will 
arrange for transportation where several 
of the merchants and their families plan 
to come together. Since the convention 
is scheduled for the last two business 
days of the week the delegates can make 
return trips on Sunday without hurry- 
ing away on Saturday. 

Several of the merchants have written 
that they intend to take advantage of 
the Fourth of July holiday which occurs 
on the following Tuesday and enjoy a 
real vacation. Some are planning to 
motor through Canada, visiting Niagara 
falls enroute. Others are planning to 
detour through the Finger lake section 
and enjoy the beautiful scenery. A list 
of interesting places to visit will be 
available at the information desk which 
will be maintained throughout the con- 
vention. A reception committee will be 
on hand at the Hotel Buffalo to wel- 
‘come the delegates as they arrive anc 
to assist them in getting acquainted 
with their fellow merchants. 

Proud of Program 

W. A. Stannard, secretary of the fed- 
eration who is arranging the details for 
the business sessions of the convention, 
reports that the program is one of the 
most comprehensive and best adapted 
to the times that he has ever seen. 

“To miss the opportunity of sitting 
in at the convention and hearing the 
speakers and the general discussions 
will lead any feed merchant to real re- 
gret,” he says. “We confidently believe 
that the information we will present 


during the business meetings will be 
worth thousands of dollars to the trade.” 

The board of governors of the fed- 
eration is conducting meetings through- 
out the organization’s territory to bring 
the story of the convention before var- 
ious groups. 


Reports indicate that un- 
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usual interest is being manifested in the 
summer meeting this year and that a 
record attendance may be expected. 

Max F. Cohn, Sunset Feed & Grain 
Co., Buffalo, is general chairman for all 
arrangements in the city. He assures 
all who attend that nothing will be 
spared to make their visit pleasant and 
profitable. 

Reservation cards have been sent to 
all merchants and they are urged to 
return them to Mr. Stannard. Room 
accommodations should be arranged for 
direct with the Hotel Buffalo. 


HUGO HORN, proprietor Avon 
Milling Co., Avon, N. Y., received a 
severe gash on his head as the result 
of an automobile accident on May 1 
which necessitated his remaining in a 
hospital for several weeks. 


seen in the first make-up by the 


struction. 


| tunity to pass on a number of 
designs from plants of both... 
and ... and the attractiveness of 


this design, frankly, is a real sur- 


prise to me.” 


WERTHAN BAG CORPORATION 
NASHVILLE ——~ NEW ORLEANS 


Fage Eight 


—Better Built Bags= 


BAG FACTORIES « COTTON MILL « BLEACHERY 


| TALK asout sacs! 


(Quoted from Customers’ Letters) 


... “I cannot resist giving your 
artist a word of praise. This is the 


| most acceptable design I have ever 
| 
artist and entirely from verbal in- 


| have had the oppor- 


Pennsylvania 


At Lancaster June 14-16 


feeds, power rates and other trade 

problems will be discussed during 

the annual convention of the 
Pennsylvania Millers & Feed Dealers 
association which is to be held at the 
Hotel Brunswick, Lancaster, June 14, 
15 and 16. 

The convention will be  inaugu- 
rated with an address of welcome, the 
response, appointment of special com- 
mittees and a brief discussion on general 
business topics. 

The following day’s session will open 


compounding of poultry 
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Dealers Meet 


with reports of R. M. Hartzell, Chal- 
font, president, George A. Stuart, Har- 
risburg, secretary, and E. J. Eshelman, 
Lancaster, treasurer. 

Dr. J. E. Hunter, Pennsylvania state 
college, will then address the merchants 
on the latest developments in the scien- 
tific compounding of poultry feeds; Dr. 
D. A. Coleman, U. S. Bureau of Agri- 
cultural Economics, will discuss special 
flours from soft, red wheat, and Newton 
C. Evans, National Miller, Chicago, will 
talk on special biscuit flours. 

A discussion on power rates will fol- 
low and will be directed by A. R. Selby, 
Germantown, Md., second vice president 
of the association, who will speak on 
Diesel engines. Charles H. Priest, Fair- 
banks, Morse & Co., Chicago, will dis- 
cuss the subject from the steam view- 
point and another speaker will talk on 
electric costs. 

Herman Steen, Chicago, will be the 
principal speaker on the closing day 
and will explain the operation of the 
new farm relief law. Balanced poultry 
rations will be discussed by R. T.. Park- 
hurst, National Oil Products Co., Har- 
rison, N. J., and Howard R. Manion, 
Kressilk Products Co., New York, N. 
Y., will talk on bolting silks. Election 
of officers will conclude the convention. 

Entertainment will include the annual 
banquet, golf for the men and bridge 
and a theater party for the ladies. 


H. H. HUMPHREY and Charles 
Hooker, Northern Milling Co., Wausau, 
Wis., recently broke into print in the 
rotogravure section of the Milwaukee 
(Wis.) Journal. The newspaper pub- 
lished a half page picture of the famous 
Wisconsin choir of the First Presby- 
terian church, Wausau, of which Mr. 
Humphrey and Mr. Hooker are mem- 
bers. 


“INDIANA MEETING 

In order to bring information on the 
changes that are taking place in agri- 
culture and industry as the result of 
government action, the Indiana Grain 
& Feed Dealers association will hold a 
summer meeting at the Student Union 
building, Purdue university, La Fay- 
ette, Ind., June 20. Speakers will dis- 
cuss feeds and feeding and the farm re- 
lief law and industrial control proposal. 
A banquet will be held in the evening 
and all dealers who are planning to at- 
tend the convention are invited to bring 
farm customers with them. 


MRS. HORNBY DEAD 

Mrs. Percy Hornby, wife of Percy 
Hornby, J. H. Hornby & Sons, well- 
known feed merchant of New Brighton, 
Pa., died at the Beaver Valley hospital, 
May 12. She had been in poor health 
for several years but her last illness was 
only of four days’ duration. 

The deceased was born in Cherry 
Creek, N. Y., 1893, the daughter of Mr. 
and Mrs. F. J. Shattuck. She moved 
to Linesville, Pa., when a small child 
and later graduated from the Linesville 
high school and Edinboro normal school. 
She taught school for several years, one 
year in Pence, Porto Rico, before her 
marriage to Mr. Hornby. 


Central Dealers See Trade Upturn 
Will Expand Association 


J. E. Davis, Amery Wis., Is Elected President 


USINESS is better. Fully 250 
B dealers concurred in this opinion 
and heard their claims substan- 
tiated by speakers at the eighth 
annual convention of the Central Retail 
Feed association held at the Schroeder 
hotel, Milwaukee, Wis., June 5 and 6. 
The fact that confidence has replaced 
the misgivings of recent years’ meet- 
ings was apparent on every hand and 
the problems brought up in the session 
were attacked with renewed vigor. 
Association to Expand 

In accordance with the forward move- 
ment forseen in business the association 
voted to build up its membership and in- 
crease its activities with the aim of de- 
veloping an organization representing a 
majority of the dealers in the central 
territory cooperating with the govern- 
ment in its national recovery program 
and to eliminate unethical trade prac- 
tices and unfair competition in the in- 
dustry. The executive committee, in a 
resolution adopted at the close of the 
meeting, was authorized to appoint cap- 
tains in each county covered by the as- 
sociation and to unite them in a con- 
certed movement for obtaining new 
members. 

J. E. Davis, Northern Supply Co. Re- 
tail Stores, Inc., Amery, Wis., was elect- 
ed president to embark the association 
on its expansion program. Roland Rein- 
ders, Reinders Bros., Elm Grove, Wis., 
was named vice president and P. A. 
Kohl, Waupun, Wis., was chosen treas- 
urer. 

William Knauf, Knauf & Tesch Co., 
Chilton, Wis., was elected to succeed 
John Becker, William A. Becker Co., 
Monroe, Wis., as director. Other 
members of the board whose terms con- 
tinue are S. G. Sorenson, Tomah, Wis., 
and R. P. Guptill, Producers & Con- 
sumers Co., Genoa City, Wis. 

Showing that they were anxious to 
attack problems confronting them with 
a will the majority of delegates were 
present for the opening session which 
began at 10 a. m., June 5, with an ad- 
dress of welcome by Edward LaBudde, 
president of the Milwaukee Grain & 
Stock exchange, Milwaukee. 


Sees Upturn Ahead 

James Vint, president of the associa- 
tion, in his annual address, thanked the 
members who had remained loyal to the 
organization through trying times and 
expressed the hope that with a better 
outlook for business the membership 
would be more than doubled before the 
close of the year. 

He asserted that portable mill and 
trucking competition were bad elements 
in the feed business but branded the 
competitor who uses unfair trade prac- 
tices and cuts prices as the worst para- 
site of all. He urged the members to 
put their efforts as well as their annual 
dues into the association to obtain best 
results and declared that the feed in- 
dustry had put the most trying period 
of its history behind it and was des- 
tined for another era of prosperity. 

Roy L. Stone, vice president of the 


First Wisconsin National bank, Milwau- 
kee, who spoke following Mr. Vint’s 
address analyzed the causes of the re- 
cent bank panic and told the dealers 
that there are too many banks and not 
enough bankers. He declared that it 
was the duty of the public to elect men 
to office who would see that proper laws 


J. E. Davis 


were enacted for the regulation of bank- 

ing and the establishment of qualifica- 

tion for those who operate banks. 
Better Days for Banks 

“All but 4,000 banks in the country 
are now open on an unrestricted or re- 
stricted basis,’ he said. ‘This means 
that $40,000,000,000 of deposits are ac- 
cessible in the open banks as compared 
to only $3,000,000,000 which are tied up 
in the closed institutions. Everywhere 
it is apparent that confidence has re- 
turned. 

“No bank can continue to be a good 
bank unless it can make money,” he 
added. “In the future the banks will 
be careful as to whom they select for 


W.N. Knauf 


Roland Reinders 


loaning money. They will continue to 
do business with the men on whose 
transactions they can make a profit.” 
In response to several questions from 
the floor which were asked by the deal- 
ers in regard to the effects of inflation 
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on business Mr. Stone contended that 
up to this time, in his opinion, there 
has been no inflation. 

“The new issue of $3,300,000,000 of 
new currency by the government does 
not constitute inflation. We will never 
have inflation until we actually let go 
of our gold and this has not been done. 
Don’t let the bugaboo of inflation get 
you. This is the time, however, to get 
your house in order for what appears 
tu be a real business stimulation. Keep 
your business under control at all 
times.” 

Herman Steen, secretary of the Mill- 
ers National federation, Chicago, opened 
the afternoon with a discussion on the 
new farm relief bill. His talk is pub- 
lished alsewhere in this issue of The 
Teed Bag. 

Cash Stirs Interest 

An open ferum discussion on trade 
problems among the dealers followed 
Mr. Steen’s talk. The cash basis and 
unfair trade competition were the two 
major topics discussed. Several dealers 
related their experiences in operating on 
the cash plan and many valuable ideas 
were exchanged. Among those who 
spoke on this subject were Roland Rein- 
ders, Reinders Bros., Elm Grove; Carl 
Marks, Square Deal feed stores, North 
Milwaukee, Wis.; Orin Trindal, Loyal, 
Wis.; Larry MHartzheim, Hartzheim 
Fuel & Feed Co., Beaver Dam, Wis.; 
J. M. Brown, New Richmond Roller 
Mills, New Richmond, Wis., and I. K. 
Mayr, Mayr’s Seed & Feed Co., Beaver 
Dam, Wis. 

Appointment of committees with Don 
Mihills, National Food Co., Fond du 
Lac, in charge of nominations; \ A. 
Becker, William A. Becker Co., Mon- 
roe, directing the auditing, and Mr. 
Brown, in charge of resolutions, fol- 
lowed. The session was concluded with 
David K. Steenbergh, secretary, giving 
his report and reading the report of the 
treasurer. 

Mingling with old friends and new 


and sipping of real 3.2 furnished 
through the courtesy of the Joseph 
Schlitz Brewing Co., Milwaukee, and 


the Milwaukee Grain & Stock exchange, 
the dealers gathered for the annual ban- 
quet in the evening. A floor show of 
24 acts was presented and _ provided 
many hours of entertainment for the 
guests. The entertainment fur- 
nished by courtesy of the Milwaukee 
Grain & Stock exchange, with John 
Jouno, Donahue-Stratton Co., chair- 
man of the committee which directed 
the arrangements. 

C. D. Morris, assistant to the chair- 
man of the Western Railways commit- 
tee on public relations, Chicago, opened 
the following morning’s session with a 
discussion of railways in relation to 
water and motor truck transportation. 

Prosit and Goodbye 

He contended that there was no eco- 
nomic justification for the development 
of new waterways taxpayer’s 
money than there was for the building 
of railroad lines that do not promise 
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He added that the United 
States already had sufficient facilities to 
meet all transportation needs and that 
further additions through government 


sure returns. 


projects would only increase taxes. He 
also cited the expenditures which are be- 
ing made for highways which are now 
used by trucks for commercial purposes 
without adequate payment by truck 
owners for the privilege of using them. 

The address of H. Zinder, Wisconsin 
public service commission, Madison, 
on power rates is published elsewhere 
in this issue of The Feed Bag. The 
address on credits and collections by 
S. O. Blair, Farm Service Stores, Min- 
neapolis, will be published next month. 

The convention came to a happy close 
at the plant of the Blatz Brewing Co., 
where the delegates were guests of A. 
L. Klein, secretary of the brewery. A 


buffet luncheon was served and an 
ample supply of Old Heidelberg beer 
was on tap for the crowd. Many of the 
dealers accompanied guides on a tour 
through the brewery during the after- 
noon to observe how real 3.2 is made. 


WISCONSIN 

Charles Massart has resigned as man- 
ager of the B. & H. Milling Co., Casco, 
and has been succeeded by Emil Naze. 

Charles Bandow, Marinette, has sold 
his interest in the feed business to his 
brother-in-law, George Oakenson, and 
will enter the wholesale beer business. 

Peter Theune, Theune Bros., Oost- 
burg, has developed a silver fox ranch 
as his hobby and takes pleasure in ex- 
hibiting the animals to his friends and 
customers. 

Joseph, Jr. and Floyd ‘T. Bauer have 


Airplane View of the 


Cedar Rapids, Iowa, Mill 


You 


need 


Quaker Feeds 


Sell the feeds that give your customers more feed value in return for 


every dollar they spend with you . 


. .. In these days farmers, poultry- 


men, and dairymen can’t afford to experiment with unscientific, un- 
balanced, hit-or-miss feeds that waste more than they save on first 
cost.... You'll make friends fast—and you’ll make fast friends—if 


you sell the complete Quaker line. 


about our Selling Plan. 
and poultry experts. 


You can offer the tested right feed 
for every purpose—dairy herds, cattle, hogs, poultry.... 


Ask us 


Put your feeding problems up to our stock 
And build up year-round business by selling the 


good feeds that come in striped sacks. 


THE QUAKER OATS COMPANY, CHICAGO, U. S.A. 


BUY QUAKER FEEDS 


IN STRIPED SACKS 
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purchased the stock and buildings of 
the Campbellsport Cooperative Co., 
Campbellsport, from their father, and 
will operate under the name, Bauer 
Bros. 

Merriam Melvin, proprietor of the 
Fairview store, LaFarge, has installed 
a new hammer mill. 

Louis Bandow, operator of a _ feed 
store at Anston, is telling his friends 
about a record string of fish which he 
caught recently on a week-end trip to 
Little Lake St. Germain. 

Jennejohn feed and harness store, 
Winneconne, has opened for business. 

Fuller Goodman Co. elevator, Sawyer, 
was recently damaged by fire with an 
-eigaaate loss of several thousand dol- 
ars. 

M. W. Altenburg has taken over the 
Cuba City feed mill, Cuba City, which 
was formerly operated by A. H. Splin- 
ter. 


CLARENCE MOLL, Froedtert 
Grain & Malting Co., Milwaukee, Wis., 
had an opportunity to distribute cigars 
to his many friends during the Central 
Retail Feed association convention. Mr. 
Moll is the proud daddy of a baby boy 
born at the Milwaukee hospital, June 
1. The youngster weighed in at 634 
pounds and both he and mother are do- 
ing nicely. 


JOE STRAUB, Lomira Elevator Co., 
Lomira, Wis., hobbled about the hall- 
ways on a cane during the recent an- 
nual convention of the Central Retail 
Feed association at Milwaukee. He in- 
sisted, however, that it wasn’t the 3.2 
which necessitated support but a foot 
injury which he received several weeks 
ago while working about his mill. Mr. 
Straub is retiring treasurer of the asso- 
ciation. 


JOHNSON & DELONG who have 
operated stores at Avalon and Clinton, 
Wis., have dissolved partnership. John 
B. Johnson has taken over the business 
at Avalon and will operate under the 
name, Avalon Mill, while Jess Delong, 
William DeLong, Sr., and William De- 
Long, Jr., will continue to do business 
at Clinton under the name, DeLong & 
Co. 


Central Coop. Feed Men 
Meet at Mauston 


Members of the Central Wisconsin 
Cooperative Warehouse association ob- 
served moving pictures showing the 
manufacture of cod liver oil at their 
regular monthly meeting held at Maus- 
ton, Wis., May 4. The films were shown 
by the LaBudde Feed & Grain Co., Mil- 
waukee, distributors of Nopco, and de- 
picted the processes employed from the 
catching of the cod fish to the final 
marketing of the product. 

Members of the cooperative associa- 
tion include the Camp Douglas Farmers 
Co., Camp Douglas; Wilton Cooperative 
Exchange, Wilton; Kilbourn Coopera- 
tive Exchange, Kilbourn; Reedsburg 
Equity Warehouse Co., Reedsburg; 
Hillsboro Equity Shipping Association, 
Hillsboro; Tomah Equity Elevator Co., 
Tomah; Wyocena Farmers Cooperative 
Co., Wyocena; Wonewoc Farmers Co., 
Wonewoc; Adams Cooperative Produce 
Co., Adams, and the Mauston Farmers 
Co., Mauston. 
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Many Factors 
Contribute 


To Feed Mill 
Power Costs 


By H. 


EED grinding is not important 
be alone for the service it furnishes 

to the farmers but also from the 

point of view of its size. I was 
surprised at finding that the power used 
in this country for feed grinding repre- 
sents 200,000,000 kilowatt hours annual- 
ly and has the value of $120,000,000. 
The major part of this power is used 
in the livestock and dairy sections of 
the country. In an important state like 
Wisconsin, where dairying is a major 
industry, feed grinding likewise becomes 
a major or important industry. 

When your secretary advised us some 
time ago that a survey was being made 
of feed mills in Wisconsin we welcomed 
the opportunity to participate in obtain- 
ing as a by-product of that survey some 
information that would be mutually use- 
ful to your association, the commission 
and the utilities relative to the rates and 
costs of power for feed mills in the 
state. 


Power Rates Vary 


Admittedly, the results of the survey 
have not solved all of the problems. On 
the other hand it has, in our opinion, 
cleared away some of the brush and in 
a limited way pointed the way to pos- 
sibilities of improvement. I should like 
to have it clearly understood that in 
none of the remarks that I may make 
do I intend to hold a brief for or sup- 
port any of the rates or practices of 
any one or all power companies or jus- 
tify any of the complaints the feed mills 
have made relative to these rates or 
practices. 

Most utilities have more than one 

power rate. The most common form 
is the so-called “demand rate”. This 
rate contains two parts, one a demand 
charge and the other an emergency 
charge. The demand charge depends 
upon the amount of equipment the cus- 
tomer has installed or in use. This is 
determined by either a count of the 
rated capacity of such equipment or a 
meter measure of the maximum amount 
of equipment in use during any 15 min- 
ute period of the year. 
_ The energy charge is based upon the 
amount of electricity that the customer 
used during any month. Without going 
into any criticism or justification of this 
form of electric power rate it does ap- 
pear that for most feed mills, particu- 
larly during the present times, this form 
of rate is likely to result in a high cost 
of power service. A feed mill usually 
has a comparatively large power instal- 
lation of 50 to 100 h. p. which results 
in high demand charges under this form 
of rate. 

Frequently, in addition to having a 
demand type of power rate, the utility 
company will also have what is known 
as a block type of power rate. This 


Zinder 


type of rate contains only energy 
charges which are arranged in blocks, 
and the price per block decreases as 
the amount used increases. Practically 
all of the larger power companies in 
the state ‘have block rates and to this 
extent at least it may be said that the 
rates of Wisconsin utilities are favor- 
able for feed mills. The results of the 
survey indicated that almost without ex- 
ception the feed mills were receiving 
service under these block rates rather 
than the demand form rate. 


The next point to determine is 
whether or not the charges in the rates 
used and now in force are reasonable. 
A comparison of the block type of 
power rates being charged.by the larger 
private electric companies in the state 
showed surprising uniformity, 
though a few differences in the block 
rates of these companies were found 
to exist. For example, in the case of 
ene company the rate is slightly lower 
than most rates of other companies in 
some districts and in others consider- 
ably higher. As a result of this study 
this fact has been brought to the atten- 
tion of the company by the commission 
and attempts are being made to elimin- 
ate these differences to the probable 
advantage of many feed milis. Other 
differences found to exist in rates are 
also being brought to the attention of 
the respective utilities. 


Average Cost 5 Cents 

Our analysis indicated that the aver- 
age cost per kilowatt hour for all mills 
included in the survey was 5 cents. The 
lowest reported yearly average was 3 
cents from a customer served on a 
block type power rate. The highest 
average was 8.6 cents for a small cus- 
tomer who incidentally is served by the 
same company as the man receiving the 
low rate but in a district where no 
block type of power rate is available 
at the present time. 

The questions may be raised (1) is the 
average cost of 5 cents reasonable, and 
(2) under present conditions can feed 
mills operate profitably or operate at 
all under this cost? 

Power rates to a large extent are 
based on competition. In order to ob- 
tain power loads the utility must offer 
rates low enough for it to become un- 
profitable for the power customers to 
produce their own electricity. For this 
reason power rates have regulated them- 
selves to a certain extent and the chief 
duties of the commission with respect 
to these rates have been to see that no 
unreasonable discrimination has result- 
ed in the process. 

The answer to the second question, 
namely, can feed mills operate profit- 
ably under existing conditions is de- 
pendent upon how many kilowatt hours 
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Mr. Zinder, staff member of the Wisconsin 
public service commission, cooperated with 
the Central Retail Feed association in its 
recent power cost survey. The results of 
the survey are analyzed in the address 
which is published herewith and which he 
delivered at the association’s annual con- 
vention. 


are required for each bag of feed ground 
and what price a feed mill can charge 
for grinding in the face of existing com- 
petition and price levels. Obviously, 
these are questions outside of the field 
of the commission. They do, however 
have an influence on the cost of power 
and for that reason an analysis was at- 
tempted from the data available in the 
survey that I would like to discuss brief- 
ly. 
Fineness Big Factor 

Many factors enter into the power 
requirements for grinding as shown by 
the kilowatt hours required per bag of 
feed ground. Most of these are operat- 
ing problems dependent upon the type 
of mill, the size of the mill, its manner 
of operation, the type of feed ground 
and the fineness to which it is ground. 

Results of the survey indicated a 
wide variation in the kilowatt hours 
used per bag of feed ground. The aver- 
age of all of the mills reporting was 
found to be .81 kilowatt hours per bag. 
The lowest individual average was .51 
kilowatt hours and the highest 1.59 kilo- 
watt hours. 

The chief causes of the variations 
found are probably due to the manner 
of operation, the type of feed ground 
and the fineness to which the feed is 
ground. The efficiency of motors goes 
down rapidly as the load drops below 
75 per cent to 85 per cent of its rated 
capacity. Hence, a mill operated at a 
light load over long periods would have 
a higher kilowatt hour average per bag 
than one operated at long or short per- 
iods under a full load. 

This factor of power requirements per 
bag is very important particularly in 
view of the large proportion of total 
costs represented by the cost of power. 
A variation of .5 to 1.0 kilowatt hours 
required per bag is equivalent to a var- 
iation of 5 cents to 2.5 cents of kilo- 
watt hour of electricity purchased. In- 
asmuch as this is a factor over which 
the mill operator has some control it 
represents, to that extent, a field in 
which the operator may decrease his 
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power costs through his own efforts. 

The average cost of electricity per 
bag of feed ground for all mills re- 
porting in the survey was 4.1 cents. 
The lowest individual cost was 1.9 cents 
and the highest 8.2 cents. Incidentally, 
the mill owner paying the highest aver- 
age rate for power did not have the 
highest cost of power per bag. On the 
other hand, the user having the lowest 
power rate did have the lowest cost per 
bag. Considering the fact that the aver- 
age prices charged for grinding by mills 
in Wisconsin vary at the present time 
from 5 cents to 10 cents a bag, the aver- 
age cost of power constitutes from 40 to 
80 per cent of the total price received. 

The average spread between cost of 
power and selling price as a result of 
the survey returns varied from 3 cents 
to 4 cents a bag as between mills grind- 
ing 4,000 and 40,000 bags a year. This 
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relationship indicated a rather unusual 
condition. Generally, as the size of an 
industrial concern increases and the out- 
put likewise increases the selling price 
goes down faster than the costs. 

This study indicates that the cost of 
power per bag, at least, decreases more 
rapidly than the sale price necessary to 
obtain the increased volume of business. 
Some instances were found where the 
cost of power exceeded the price re- 
ceived for grinding. 

Whether a margin of 3 or 4 cents 
per bag of feed ground is sufficient to 
cover the other costs of grinding in- 
cluding labor and fixed charges on 
equipment plus some margin of profit 
to the owner has not been considered 
in the report. This is necessarily a 
question for the association and its 
members to determine. 

The results of the survey by no means 
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solve the difficulties now faced by many 
feed mills. The three significant indica- 
tions of this survey as they appear to 
me are as follows: 

(1) If the electric power rates of 
certain utilities can be further standar- 
dized some benefits in lower rates may 
accrue to some mills. 

(2) Further study might be given by 
each mill operator and owner to -his 
own power requirements in general and 
to the variations in the fineness of grind- 
ing. This may result in determining a 
basis of schedule of prices for grind- 
ing different feeds and to different de- 
grees of fineness as well as lower power 
requirements. 

(3) Finally, there appears to be a 
need for some market analysis study 
with respect to feed grinding in the 
state. This study would attempt to de- 
termine the total amounts of feed re- 
quired to be found in the different ter- 
ritories of the state, the prices charged, 
the amount of grinding done by the 
portable mills and the farmer himself 
and the number of feed mills serving 
in the various sections of the state. Such 
information would be useful in deter- 
mining the status of the business and 
its possibilities for the future. 


MEAL FOR FERTILIZER 

More than a half billion tons of cot- 
tonseed meal were used for fertilizer 
during 1931 and 32, according to the bu- 
reau of agricultural economics, United 
States department of agriculture. This 
is about one-fifth of the season’s total 
supply. The cottonseed cake and meal 
available in the 1931 and 32 season was 
2,548,090 tons. Of this amount 215,952 
tons was exported, 506,765 tons was 
used for fertilizer and 114,656 tons was 
carried over at the mills into the next 
season. Practically all of the remain- 
ing 1,710,717 tons, it is estimated, was 
consumed as feed either in straight 
form, as cake or meal, or in combina- 
tion with other products. 


IOWA 

Ed A. Jamison, who operates an ele- 
vator at Independence, is reported to 
be on the sick list. 

Charles Sunberg, Audubon, has sold 
the Audubon Roller mills to Elmo 
Enarson. 

Tom Berryman, Granger, announces 
that he plans to rebuild his elevator 


which was destroyed by fire last 
March. 
Charles Gilson, Bagley, has com- 


pleted the construction of an elevator 
and feed mill which he has equipped 
with modern grinding and mixing 
machinery. 

Sac City mill, Sac City, was recently 
destroyed by fire with a loss estimated 
at $4,000. 

Farmers Elevator Co., Alburnett, suf- 
fered a loss of $15,000 when its plant 
was destroyed by fire May 11. The 
elevator will be rebuilt. 

Johnson Bros. who have been oper- 
ating a mill at Shenandoah for several 
years, have leased the Essex mill from 
the Essex Mill & Elevator Co. 

Davenport Milling & Feed Co., Dav- 
enport, has opened for business with 
Arnold Maehr as manager. 

J. V. Bass Flour and Feed Co., Mar- 
shalltown, has sold three of its ware- 
houses to the Doyen Flour & Feed Co. 
The Bass company recently merged 
with the Nebraska Consolidated Mills 
Co., Omaha, Neb. 
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FARMERS SHOULD SUPPORT The concentration of purchasing 
THE INDEPENDENT MERCHANT power in the hands of a few large 

buyers representing chain stores and 
other distributing systems has !ong been responsible, at least in part, for the 
small return the farmer is getting for his products. Little attention has been 
given this agricultural economic factor, however, because these buyers are 
also large advertisers and powerful influences in the financial world. 


An ironical thing about the proposition is that this same advertising which 
buys ‘‘protection”’ for the chain stores is regularly used to fool the farmer and 
the home town enthusiast into the belief that these gigantic distributing or- 
ganizations are their benefactors. 


Advertisements of the type we refer to are headed: ‘‘ Thousands of Dollars 
a Day for Wisconsin Farmers,”’ “‘Hundreds of Thousands of Dollars (the figure 
in the advertisement might be in the millions) Paid New York Farmers This 
Year,’’ etc., etc. These advertisements are localized and the figures used are 
undoubtedly authentic but they do not say that the farmer is making a profit 
on the products sold to the advertising organization. 


You’ve undoubtedly heard stories about reputable manufacturers who 
“‘sold”’ the chain stores. The manufacturers’ products were good and the chain 
stores are good merchandisers so that before long the manufacturer in the 
story was selling practically his entire output to the chain store. He neglected 
the independent merchandising system he had built up over a long period of 
years and became thereby at the mercy of his large buyer who kept hammering 
the profit to such a narrow margin that the manufacturer eventually lost con- 
trol of his business or was forced to give up his chain store distribution and 
start over again from the bottom. 


There is no question but what a lot of ‘“‘little’’ buyers will pay a higher 
average price for necessary commodities than one, two or a few big buyers. 
This is true in the grain markets as every shipper knows who has ever made a 
comparison of his returns obtained through shipping grain to a market with 
one or two buyers as contrasted with a market where there is real competition 
at the tables. 


Are there any farmers of your acquaintance, Mr. Dealer, who get real 
satisfaction out of buying butter at a bargain price which they know would not 
be possible except for the fact that they are selling the cream from which the 
butter is made at less than their production costs? Or are there any farmers 
who get a thrill out of buying flour at a bargain price which they know would 
not be possible except for the fact that the wheat was sold at less than its cost 
of production? We don’t believe so. The only farmers who could appreciate 
bargains of this kind are farmers who don’t stop to think that they are the ones 
who are making the bargains possible, the ones who are taking the losses. 


Independent merchants serving the farmers, whether they operate feed 
stores, general stores, drug stores or hardware stores, should tell this story to 
their customers. The independent merchants — and we do not exclude the 
fellows who operate a few stores in one locality from this classification — are 
necessary for national prosperity and they deserve the support of the farmers 
as well as the support of thinking urban residents. 


DAVID K. STEENBERGH. 
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Manufacturers Discuss 
At French Lick Meeting 


organizing their association and 

devising means of cooperating 

with the government in its agri- 
cultural relief and industrial recovery 
programs were taken by the American 
feed manufacturers at their silver anni- 
versary convention held at the Irench 
Lick Springs hotel, French Lick, Ind., 
June 1 and 2. 

The tentative plans were embodied 
in a resolution adopted by the members 
after a lengthy discussion. Salient 
points of the resolution are as follows: 

1—The executive committee of the 
association is to divide the country into 
territorial districts and appoint a repre- 
sentative from each. 

2.—These representatives are to ad- 
vise with the executive committee as 
to what steps if any should be taken 
to cooperate with the government in 
its agricultural relief and industrial re- 
covery programs. 

May Organize Districts 

3.—The executive committee is re- 
quested to investigate the feasibility of 
reorganizing the association by estab- 
lishing permanent district organizations 
with the heads of these organizations 
to comprise the executive committee of 
the association. 

It was felt that a reorganization along 
these lines would enable the association 
to maintain closer contact with all sec- 
tions of the country and make it better 
able to serve the feed industry on a 
broader scale. 

Under the agricultural and industrial 
relief plan the present executive com- 
mittee is given full authority to proceed 
cn any program decided upon by itself 


Pi the steps toward re- 
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in collaboration with the representatives 
of the various districts or to call a 
special convention and submit their de- 
cision to the members if desired. 

With many other industries already 
cooperating with the government by 
entering trade agreements, adopting 
wage scales, shortening hours of labor, 
etc., the feed manufacturers felt that 
they should investigate to determine 
whether their organization could fit into 
the program. 


A general belief that the feed indus- 
try has started definitely on an upward 
trend prevailed among those attending 
the convention. Nearly 200 delegates 
were present, many of them taking ad- 
vantage of the Memorial day holiday 
to combine an enjoyable trip with their 
visit to French Lick. 

The keynote of optimism was struck 
by Harold A. Abbott, Albert Dickinson 
Co., Chicago, president of the associa- 
tion in his opening address. 

“Already,” he said, “the agricultural 
commodity markets have begun to re- 
spond to the natural forces of supply 
and demand. It is therefore with con- 
siderable satisfaction that we anticipate 
further constructive advance in the price 
level which will materially aid the pro- 
ducer and in due course result in a 
greater purchasing power from this all 
important unit of our American life.” 

“Mixed feed operations are not con- 
fined to the larger units of manufactur- 
ing today but are imitated by virtually 
thousands of small so-called batch mix- 
ers. This reaction upon the well- 
equipped, large unit mixer has been 
magnified by the general business de- 
pression, so any constructive improve- 


THE FEED BAG—JUNE, 1933 


Regulation 


ment in general business and its result- 
ant influence upon the agricultural situa- 
tion should quickly find a _ reflection 
through increased demand of reliable 
commercial feeds for varied uses in feed- 
ing of livestock and poultry as a com- 
plete ration or to fortify home-grown 
grains with suitably blended, supplemen- 
tary concentfate mixtures. There is un- 
doubtedly hope in the horizon, and, we 
must look forward to a healthy reawak- 
ening of general commercial activity.” 

Mr. Abbott also briefly explained the 
new farm relief law and complimented 
his fellow officers in the association for 
their work on behalf of the industry. 

Suits Analyzes Problems 

In an address which followed W. E. 
Suits, Quaker Oats Co., Chicago, chair- 
man of the executive committee of the 
association, reviewed the work done 
during the past year, cited the prob- 
lems of the future and gave his impres- 
sions of the new farm relief bill follow- 
ing a recent conference called by the 
secretary of agriculture and which he 
attended. 

Mr. Suits also reported that the Na- 
tional Feed Merchandising council, of 
which he is national chairman is still 
in active force and urged the members 
to continue its code of ethics and pol- 
icies. He pointed out significant trends 
of recovery in business and a general 
return of confidence and predicted that 
prosperity for the feed industry was 
now really around the corner. 

Following Mr. Suit’s address L. F. 
Brown, Chicago, secretary of the asso- 
ciation, read his annual report and the 
reports of R. M. Field, Chicago, traffic 
manager, and Warren Anderson, Mil- 
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Commercial Feed Industry on Brink . 


Of New Business Era 


HE feed industry today, in my 

I humble judgment, is on the brink 

of a new era in the manufactur- 

ing and merchandising of com- 
mercial feeds. 

Research, experiments and new dis- 
coveries in problems of animal nutrition 
have opened up immeasurably new 
fields. Many questions have projected 
themselves into the proper compound- 
ing and blending of feed ingredients and 
components. The early history of man- 
ufacturing and marketing commercial 
feeds has either changed completely or 
is undergoing such change. The accept- 
ance and evaluation of commercial feed 
from the standpoint of the user is no 
longer on the same basis as a few years 
back, due to the changed attitude and 
thought of those pioneers in animal nu- 
trition whose viewpoint as to the re- 
quirements of farm animals is now dif- 
ferent. 

An Alarming Trend 

This I view with considerable alarm 
because I believe that the same indi- 
viduals who have materially altered 
their viewpoint on commercial prepared 
feeds have done so without regard to 
the industry or the welfare of those de- 
pendent on commercial feeds for live- 
stock feeding. I have in mind the ten- 
dency of some of our state institutions, 
manned with public servants at public 
expense who in the past have helped 
inaugurate, foster and encourage the de- 
velopment of commercial feeds at a time 
when they were of an absolute neces- 
sity for the proper health and main- 
tenance of our livestock population but 
who have made a complete about-face 
and are now decrying the waste and un- 


By W.C. Geagley 


economic practices of farmers using 
commercial feeds and telling them that 
such practice is unwise and prevents 
successful and profitable farming; that 
there is no place left in the channels 
of trade for commercial feeding stuffs 
and that agriculture will never be 
brought back to normal by such waste- 
ful, expensive methods. In my own 
judgment the exact opposite is the case. 


Who can deny the potential possibil- 
ities for the absorption and consump- 
tion of surplus agricultural commodities 
by the use of well balanced, high grade 
commercial feeds built and compounded 
largely from the products of the farm, 
and in accordance with the knowledge 
and information which is impossible for 
the average lay mind in rural commun- 
ities to grasp? 

The feed industry is- largely respon- 
sible for the development of new types 
of products and materials that enter into 
mixed feed and which put into the reach 
of the average individual those elements 
necessary for normal growth and de- 
velopment in livestock and _ poultry. 
When I tell you that the commercial 
feed manufacturer is in a better posi- 
tion to build and compound valuable 
feeds and to furnish materials that are 
known to produce the best results, I 
am not telling you anything that you 
do not already know. The records of 
inspection and analyses clearly show the 
uniformity and general high quality of 
products of reputable manufacturers in 
every community where feed control 
work is carried on. 
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Let me discuss briefly so-called “batch 
mixing” or “mixing on order” and its 
relation to you as manufacturers and to 
us as control officials. What is the oc- 
casion for and why are we confronted 
in many instances with this hit and miss 
practice? Prices probably play an im- 
portant part. The attempt to use up 
surplus products also plays a part. The 
belief of many individuals that mixing 
feeds is such a simple problem, and 
that an easy dollar is obtainable is also 
an important factor. 

Regardless of all the reasons, “batch 
mixing” or “mixing on order” or by 
whatever name it is called, is respon- 
sible for unfair ruinous competition, the 
lowering of quality of commercial feeds 
and actual economic losses to purchasers 
and users of this type of unbalanced, 
careless, inadequate, misrepresented pro- 
duct. Adequate steps should be taken 
by every state official for a more con- 
certed regulation of this phase of com- 
mercial feed manufacture and distribu- 
tion. Its unregulated tolerance is forc- 
ing manufacturers to meet this form of 
competition with the inevitable lowering 
of quality standards. Therefore, it is no 
wonder that users are losing confidence 
in commercial feeds. 

Stricter Laws Needed 

Control officials, naturally, are limited 
to the authority given them by legis- 
lative bodies and it is not an easy task 
to get additional authority to meet a 
situation such as this. Possibly new 
amendments to our feeding stuffs laws 
will be necessary to cope with the con- 
ditions. In any event it will require 
the assistance of feed manufacturers to 


(Continued on Page Twenty-three) 
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Nopco and Clo-Trate Deny Use 
Of Marcus Process 


ILLIAM H. BERG, president 
W of the Health Products Corp., 

Newark, N. J., manufacturers 

of Clo-Trate concentrated cod 
liver oil, and C. P. Gulick, president of 
the National Oil Products Co., Harri- 
son, N. J., manufacturers of Nopco XX 
and Vitex cod liver oil concentrates, 
have issued statements denying that 
their firms infringe upon or are con- 
cerned in any way with the Marcus 
patent covering the extraction of vita- 
mins A and D from cod liver oil which 
was recently upheld by the United 


States circuit court of appeals in the 


FOR 


PEANUT 


CHICAGO 


For Feed 


FEEDING 
CATTLE 


41% PROTEIN 


case of International Vitamin Corp. 
against E. R. Squibb & Son. 


The statement of Mr. Berg follows: 

“Certain recent news articles and adver- 
tisements reporting the decision of the 
United States circuit court of appeals in the 
case of International Vitamin Corp. vs. E. R. 
Squibb & Son, upholding the so-called Mar- 
cus vitamin patent have, purposely or other- 
wise, created the erroneous impression that 
this patent has conferred upon its owners 
an exclusive privilege covering the extraction 
of vitamins A and D from cod liver oils and 
the manufacture of cod liver oil concentrate 
tablets, capsules and solutions. This, obvi- 
ously, is contrary not only to the terms of 
the patent itself but also to the interpreta- 


MEAL 


“PROFIT -able 


Advice 
Dealers! 


The profits of the Feeder and Dairyman, today, depend on 
a sound feeding program. Darling’s 41% Peanut Meal is 


an economical source of = 


thousands of Feeders who 
the ration. 


table protein and is used by 
now its value when added to 


Darling’s Peanut Meal—free from shells—is very palat- 
able and nourishing—promotes growth, and increases the 


digestibility of feed. 


You can handle Darling’s Peanut Meal to real advantage— 


the demand exists. 


Supply your trade with this high 


quality product which provides protein in an economical 


and dependable form. 


DARLING & COMPANY, Chicago, Ill. 


DAIRY CATTLE: Ideal supplement for dairy 
rations. Used with grains or in combination 
with other proteins in mixtures. Just the thing 
for high producing cows. 

SHEEP AND LAMBS: Palatable — growth- 
giving — especially desirable for lamb feeding. 
BEEF CATTLE: The right supplement for 


eas in cattle feeding. A fine flesh and body 
uilder. 


WRITE FOR PRICES AND 
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HOGS: For hog feeding, the need of protein 
balanced with mineral content, is well known. 
Darling’s Peanut Meal and Darling’s Digester 
Tankage in your hog ration makes an ideal 
combination. 

ALL CLASSES: All livestock thrive on Pea- 
nut Meal. Supply your customers with Dar- 
ling’s and know you are handling the best. 


DESCRIPTIVE LITERATURE 
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tion of it by both the lower and appellate 
courts in the above case. 


“The Marcus patent, far from giving a 
broad protection over all vitamin concen- 
trates, simply covers a specific or limited 
method for the extraction of vitamins. There 
are other processes for the extraction of 
vitamins A and not within the narrow 
scope of this patent and that used by Health 
Products Corp. in the production of its cod 
liver oil concentrate in no way infringes upon 
the claims of this patent or any other. 


“Health Products Corp. has been a pio- 
neer in the field of vitamin concentrates, 
being one of the first to produce a stable cod 
liver oil concentrate tablet, which product 
now enjoys the distinction of acceptance by 
the American Medical association. Its con- 
centrate, a potent source of both vitamins 
A and D, is being widely used in various 
forms by food and pharmaceutical indus- 
tries and as a concentrated cod liver oil en- 
joys an enviable reputation as a vitamin 
supplement for poultry and live stock feeds. 


*“*The decision in the above case will, there- 
fore, not affect in the slightest the con- 
tinued manufacture and distribution of any 
of the company’s products. Furthermore, 
should any threats of litigation or false and 
misleading advertisements be indulged in, 
Health Products Corp. will be compelled to 
seek legal redress for any damages sus- 
tained.’ 


Mr. Gulick also denied that the manu- 
facturing process used by his firm in- 
fringes on the Marcus patent, writing 
in part as follows: 


“The National Oil Products Co. is 
engaged in manufacturing a vitamin D 
concentrate, derived from cod liver oil 
which is known as Vitex and is used for 
increasing the vitamin D potency of cod 
liver oils used in poultry feeds. The 
process of extracting this vitamin em- 
ployed by the National Oil Products 
Co. is based on the Zucker patent No. 
1,678,454, and in no way infringes on 
the Marcus patent.” 


Manufacturers to Study 
Trade Revival Plan 


(Continued from Page Fourteen) 


objective of raising farm prices and to 
fund the farmer’s debts so that the 
greater part of his increased income 
may be used to buy goods, thus stimu- 
lating business and putting men back 
to work.” 


Mr. Gregory took each of the pro- 
visions of the law separately and gave 
a brief explanation of each and their 
relation to the feed industry. Reports 
of committees and the discussion of as- 
sociation business followed his address. 

Clarence Coddington, Beacon Milling 
Co., Cayuga, N. Y., was elected presi- 
dent of the associaton at the conclu- 
sion of the session. Other officers elect- 
ed for the ensuing year were George 
Keith, Hermitage Feed Mills, Nashville, 
Tenn., first vice president; Donald 
Lowell, General Mills, Inc., Minneap- 
olis, Minn., second vice president, and 
H. Roy Eshelman, J. W. Eshelman & 
a. Lancaster, Pa., third vice presi- 
ent. 


H. L. McGeorge, Royal Feed & 
Milling Co., Memphis, and Searle Mow- 
at, Larrowe Milling Co., Detroit, were 
elected members of the executive com- 
mittee to serve for terms of three years. 
Other members of the committee are 
W. E. Suits, Quaker Oats Co., chair- 
man; D. W. McMillen, Allied Mills, 
Inc., Chicago; A. F. Seay, Ralston-Pu- 
rina Co., St. Louis; W. D. Walker, Ar- 
cady Farms Milling Co., Chicago, and 
C. A. Coddington, Beacon Milling Co., 
Cayuga, N. Y., who as the new presi- 
dent becomes a member of the executive 
committee ex-officio. 
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New Relief Law 
Is Destined 
To Raise Farm 
Price Levels 


By Herman Steen 
Secretary, Millers National Federation 


HE new farm relief law which 

i went into effect about a month 

ago is the last of a series of gov- 

ernment attempts to help agri- 
culture. It may be considered as a mix- 
ture of the Morris price fixing plan, the 
McNary-Haugen bill, domestic allot- 
ment plan and others. 

The fundamental purpose of the new 
law is to increase the price of wheat, 
cotton, tobacco, rice, dairy products and 
two or three other minor farm products. 
The secretary of agriculture is author- 
ized to use methods to bring about the 
increase of prices in these products by 
any means which in his judgment he 
sees fit. 

Means Price Increase 

The goal set is the average of the 
purchasing power of the same products 
during the period, 1909 to 1914. In 
terms of price this means at the present 
time in the neighborhood of 90 cents a 
bushel for wheat on the farms, 40 to 60 
cents on the farm for hogs, 60 to 62 
cents for corn and 10 to 10% cents a 
pound for cotton. In case of wheat this 
would mean an advance of approximate- 
ly 30 cents a bushel more than present 
prices. 

The new farm relief bill also gives 
the secretary of agriculture permission 
to enter into agreements with producers, 
marketers, manufacturers’ associations 
and other agencies to work out plans 
whereby the price structure may be 
maintained. First of a series of con- 
ferences of this type was held between 
the Chicago milk producers and the sec- 
retary of agriculture on June 5. I would 
not be surprised if as a result of this 
conference the price of milk will be 
fixed for the Chicago district. 

Some similar plan might be applied 
to wheat and wheat products although 
I do not think so. Wheat is a world 
product and milk is chiefly local. In the 
marketing of milk there is no such thing 
as a national influence as there is on 
wheat. The price of wheat fluctuates 
pretty much the same the world over. 

Powers Are Broad 

The powers given to the secretary of 
agriculture repeals trust laws in so far 
as trust laws are concerned. It is in- 
tended that under this broad grant of 
power the secretary will call in repre- 
sentatives of the producers and proces- 
sors of each commodity and shall work 
out separately for each commodity the 
methods of dealing with it which offers 
the best hope of effective control of pro- 
duction for the 1933 crops and of pro- 
gressive action towards an elimination 
of surplus stocks or production and the 
restoration of normal price parities. 

Under the plan the secretary is also 
at liberty to rent land in large tracts or 


in selected regions or to allot the sums 
for land rentals by states and counties 
so that each producer will have an equal 
opportunity to rent a portion of his land 
and receive rental payments. 

In order to obtain money for this 
purpose the secretary of agriculture is 
authorized to place a tax on the proces- 
sing of wheat. When the tax goes into 
effect all flour except that which is in 
the hands of consumers and a 30 days’ 
normal supply in the hands of retailers 
will be subject to the tax. 

Tax on Existing Contracts 

Any existing contracts will also be 
subject to the tax. If for instance, the 
law went into effect on July 1, and if 
you made a contract today for July, 
August and September you would be 
subject to the same tax as if you bought 
the commodity after the processing tax 
went into effect. 

There has been some doubt as to 
whether grist mills serving the farmer 
direct would come under the tax. The 
view of the secretary of agriculture is 
that it would not be possible to permit 
the exemption of grist mill business by 
and for the producer without running 
contrary to the purpose of the law. 

The secretary of agriculture also has 
the power to levy a corresponding pro- 
cessing tax on other commodities, if 
they are found to interfere with the sale 
of wheat products. For instance, if a 
wide variation exists between the price 
basis of wheat and corn or rye, then 
a tax may be placed on the processing 
= rye or corn to bring the prices into 
ine. 

National Recovery Act 

Much discussion in the milling and 
feed industry has centered about the 
national industrial recovery act which 
has been proposed to bring about an in- 
crease in employment and to curb un- 
fair trade practices which result in low- 
ering the selling price of commodities. 
and therefore returning less to the pro- 
ducer as a result. 

The Millers National federation began 
several weeks ago to make a study of 
what might be done in the industry 
along this line and is bringing out a 
proposed set of trade rules for the reg- 
ulation of the industry. We are in- 
formed that Washington is going to call 
a meeting of the industry to discuss 
these rules and if they are found satis- 
factory to the great majority of the in- 
dustry they will be put in force. Mem- 
bers who do not conform to these rules 
will be denied a license to operate. 

Various officials of the government 
have stated that they hope it is not ne- 
cessary for the government to enter into 
details. They want the industries to do 
that themselves. All the government 
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Clarence Coddington 


Mr. Coddington, Beacon Millin 
Cayuga, 
American Feed Manufacturers association 
at the recent French Lick convention. The 


Co., Inc., 
N. Y., was elected president of the 


address published on this page was delivered 
by Mr. Steen at the Central Retail Feed as- 
sociation convention in Milwaukee last week. 


wants to do is to act as an umpire to 
see that the rules are observed. They 
will give trade organizations authority 
enough so that they can insist on obedi- 
ence to the rules and so that all people 
in the industry play the game accord- 
ing to Hoyle. 
Must Represent Industry 

Before an agreement can be entered 
with the government by a trade asso- 
ciation, that organization must show 
that they are truly representative of 
their industry. This is the biggest boost 
trade associations have ever had and 
every one of them should do all in their 
power to take advantage of this oppor- 
tunity to check price cutting and other 
unfair practices. 

The secretary of agriculture in a re- 
cent address at Boston following an in- 
vestigation of the textile cotton industry 
declared that he was satisfied that 90 
per cent of the members of the industry 
were trying to get along and get a fair 
price for their products but were unable 
to do so because of the tactics of the 
other 10 per cent who were responsible 
for dragging down the whole structure. 
He regarded it as his duty to see that 
these conditions are rectified and no 
doubt steps will be taken in the near 
future in this direction. 

Millers, feed manufacturers and deal- 
ers have a golden opportunity to coop- 
erate now in ridding their industries of 
unfair trade practices. It behooves 
everyone to stand by his organization 
and work with the government in its 
recovery program. 

I hesitate to comment either on the 
merits or demerits of the new farm re- 
lief law. The law is here and we must 
deal with it and the only thing we can 
do is to strive to help wherever we can 
to make the best of it. 


BROOKS ELEVATOR CO., Min- 
neapolis, has purchased the Bierbauer 
brewing plant, Mankato, Minn. After 
being equipped for production the plant 
will have an annual capacity of 75,000 
parrels. 
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Carefully Sifted for Feed Dealer Consumption 


CORNHAY WEAKLY NEWS 

The Cornhay archery club has dis- 
banded, one of the members having mis- 
taken Mrs. Constable Bunk’s new spring 
coat of varied colors for a target. 

Joe Spivis has got the swell head, he 
having roused out a nest of bumble bees 
while mowing hay last Tuesday. 

The Cornhay Weakly News is being 
sued for libel, Nick Ponto, the street 
cleaner claiming that the announcement 
carried on the engagement of his daugh- 
ter to the son of a banker was a slur 
on his family name. 


NEXT CASE 

Prisoner: “It’s hardly fair to charge 
me with being a forger when I can't 
sign my own name.” 

Judge: “You're not accused of sign- 
ing your own name.” 

* * 
WELL POSTED 

A group of tourists were observing 
Mt. Vesuvius in full eruption. 

“Isn’t that just like hell?” remarked 
one of them. 

“Ah, zese Americans,” exclaimed a 
Frenchman, “where have zey not been?” 


BAD 
NEWS 


. » » for moths, flies and all pests! 


Tue new Purina Mill Spray is 
ready! That is certainly bad news 
for the insects and pests, but mighty 


good news for you. Here’s 


a spray 


that is made to do the job of killing 
all kinds of moths, bugs, flies and 
roaches in mills and warehouses the 
way you want it done. Purina Mill 
Spray is harmless to men and mate- 
rials...reduces shut-downs for 


fumigation ... cuts down web trou- 
bles... holds down the cost. It comes 
in 5, 30 and 55 gallon drums. Write 
today for special introductory prices. 


Sanitation Products Department 


PURINA MILLS 
923 Checkerboard Square 
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St. Louis, Mo. 
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REVERSE ENGLISH 
Feed Salesman: “Did you ever fool 
with the stock market?” 
Dealer: “No, I was in earnest, but the 
stock market fooled with me.” 
* 


TAG MISSING 

A little city boy was visiting his coun- 
try cousin. 

“What do you know about cows?” 
quizzed the country lad. “You don't 
even know if that’s a Jersey cow.” 

“I could tell,” replied the city boy, “if 
it came close enough so I could see 
the license.” 

* 
STRAIGHT AND NARROW 

Traffic Policeman: “Don’t you know 
what that white line in the center of 
the road means?” 

Woman Driver: “Why, I thought that 
was for bicycles.” 

* 


MODERN REFORM 

First Baby: “What changes would 
you make if you could be born all over 
again?” 

Second Baby: “Well,- for one thing 
I'd insist on taking my milk out of a 
bottle. I’m sick of having cigarette 
ashes dropped in my eyes.” 

* 


IN ONE WORD 
When quiet came I placed my hand 
Upon his touseled head, 
And said the words in saddened tones, 
That parents oft’ have said: 


“It hurts me, son, this thing, you know, 
It isn’t you it hurts.” 
He looked at me with cynic eye 
And tersely answered, ‘“Nerts.” 
—Country Gentleman 
Ok Ok 
ENOUGH SAID 
Tom: “Are you a republican?” 
Jerry: “No, I work in the postoffice.” 
Ok 


RIGHT IN STYLE 
Salesman: “I thought your  book- 
keeper had red _ hair.” 
Feed Dealer: “Yes, she did, but she 
went off the gold standard.” 
* * * 


FULLY PROTECTED 

Dealer: “Are your fruit trees bothered 
much by pests?” 

Farmer: “No, my place isn’t near the 
main road.” 

THAT EXTRA QUART 

Motorist: “And how much do I owe 
you for the extra oil?” 

Station Attendant: “What extra oil?” 

Motorist: “The oil you left on my up- 
holstery.” 

IT WORKED 

“Did you give your wife that little 
on economy you talked about?” 

“ es.” 

“Any results?” 

“Yes, I’ve got to give up smoking 
expensive cigars.” 


VITAMIN PAMPHLET 

H. A. Halvorson, chemist in charge 
of the Minnesota department of agri- 
culture dairy and food, has just issued 
a pamphlet entitled “Control Assays of 
Commercial Vitamin D Carriers” which 
is of special interest to feed manufac- 
turers and dealers. Mr. Halvorson re- 
ports that a limited number of copies 
are available to those interested and 
may be obtained by addressing him at 
the State Office building, St. Paul, Minn. 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Cash Paid for Ideas 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we — your idea on this page 
we will send you a check for $3.00. io 
fancy writing required. 


House Organ 


In March, 1933, we started the pub- 
lication of a monthly, four-page house 
organ which we mail to 500 farmers in 
our trade territory. The publication is 
entitled “Feed-ology” and is mimeo- 
graphed throughout, thus eliminating 
printing expense. The headlines and il- 
lustrations are hand drawn, giving the 
house organ the appearance of a news- 
paper. We feature one humorous story 
about some farm topic or a funny ex- 
perience of one of our customers in each 
issue. One section of the paper is de- 
voted to our own advertising, and an- 
other to a classified column where our 
customers may list “wanted” and “for 
sale” items free of charge. We have 
now published - Feed-ology for three 
months and it has proved to be an ex- 
cellent trade puller—Albert H. Buehrle 
Co., Youngstown, Ohio. 


Milk Routes 


An Indiana dealer took advantage of 
an opportunity to purchase several 
trucks and the rights to milk routes 
from an individual in his territory at a 
good price. He now utilizes his regu- 
lar daily contacts with the farmers on 
the routes to sell and deliver feeds and 
the plan in addition to paying a good 
return in itself has also boosted the 
profits for the dealer. 


Markets Eggs 


A feed dealer doing business near a 
large city has adopted a plan of helping 
his customers to market their eggs 
which has developed a profitable poul- 
try feed business for him. He makes 
personal calls on selected customers and 
helps them to equip their poultry houses 
to provide the utmost in sanitation and 
then signs them up to use his feeds. 
Each customer enrolled under this plan 
is furnished with cartons in which the 
eggs can be placed and displayed in 
grocery stores. “Health Builder Eggs 
—The Protective Food, High in Vita- 
mins A, B, and D and Iodine,” is 
printed in attractive letters on the car- 
tons. The eggs thus marketed through 
the cooperation of the dealer bring a 
premium price on the market and en- 
able him to continue selling custom- 
ers his feeds and induce neighbors of 
those already enrolled to become users. 


Beauty Contest 


A beauty contest among farm girls 
between the ages of 16 and 25 resulted 
in several columns of free publicity and 
advertising and additional business for 
an enterprising dealer. He engaged a 
seamstress to make bathing suits out of 
empty sacks bearing the brand name 
of his feeds. The contestants selected 
a suit to fit and paraded before the 
judges. A large crowd of rural as well 
as city people witnessed the selections 
and the winners were rewarded with 
merchandise prizes ranging from a ton 
of feed to a hopper for poultry mashes. 
A speaker from an agricultural college 
also spoke on feeding previous to the 
selection of the beauty contest winners. 


The ALBERT H.BUEHRLE 


WORSES DRIVE 23 OF 
REABERS GR-GA!?! 


TERRIBLE DISEASE CALLED HORSE-EXPECTORITUS 
SWEEPS OVER TARMING DISTRICT! 


VICTING IN MENTAL ANGUIEN 
GovenT 


1923 


that would give anything to get away with 
that 

Jim Kean, 4ié Jim Vitherstine 
Golf ie terrible thing once you get hie horse te spit? 
afflicted with it but it te NOTHING 
emmpared te “Forse x 


Ite origin began when our last covy of] Bran 


sonwalt, and many others to help us with 
this noble expertaent. 

Last Dut net least, Row about you Ran- 
401) Mervin, yours are not horses, they 
some tines call them Mules and other names 
tee 


Ology, 
Fitheretine paying $2 


-| New fer the big prise,- anyone helping 
ve out on thie new deal will receive FREE 
Copen-} Pur Lined Spittorn, for his horse te 
spit in. ABI THATS SOMETHING. 
“| Re would like to give = gold lined one 
Dut don't forget we are off the gold stan 
dard. Sorry Boye. 
Thies no horse doctor's dream, ite 
merely night are. 
(Please write, prone, or telegraph us.) 
AROOND THE COUNTY 
by sti 
with Ais like Parsan, and sat down) stated 
egete. Be wedgenly bad resembered thet 
know anything about horses. 


‘thet heree to epiti My neighbors are 
in the sane fix what will 


‘There was duty to be done, $0-0-0 it 


eee 

All the success in the world ie wisned 

to Gerald Keeler, who has arved into his 

How do you teach horse to expectorate? 

Tou, Lee Pennell, Bill Middleton * 

have event good many nights up with e me 
Norse. (1 know @ tot of married 


GROWING NEXT YEAR 


THAT TOUR CHICKS ARE SIX WEEES OLD 
your chicks are siz wets ol¢ 4 
Growth is tess than one-four 
‘The greatest growth and development of 
frame and body takes place after the 


Pecos 3 


for the serious work of 
+ duilding large, 
heeltny bedies that mean sor: 


not be thrown away by poor feeding during 
the growing period: 


OF FUL-O-PEP GROWING 
‘WILL ADVANCE YOUR BIRDS 
‘TO PULL ma’ TY. 

ut those growing youngsters on Pul-0- 
Pep growing gash today and learn what 
tremendous satisfaction it is te knew 
your flocks will develop to the liait of 
‘their inherited capacity. 


Pul-0-Peo feeds will pay you 
mere prefit over feed costs, “good” 
times or “bad" times, than any 
otner yO oan buy or wiz. 


what some one else could make it 


inferior growing sash. 


Chick Starter 


2.30 ewe. 
Pul-O- Pep Growing Mach 


$1.75 om. 
2.00 owt. 


Thrift Chick Starter 
Thrift Growing Mash 1.78 


NOW Is THE TIME TO BUILD FOR FUTURE PROFITS 


THE ALBERT B. BUEMRLS CO., 
743 Tod ave., Youngstown, 0. 


Robinson Road Feed Co., 
36 Robinson &4., 901 Steel 
Campbell, 0. 
Oniferm prices at al) stores. 


DAILY DELIVERY SERVICE 


Sharline Feed Co., 
Stop 26 Jaceds Ra., 
Sharline. 


Many hearty laughs as well as valuable helps are obtained by farmers from the 
house organ, ‘‘Feed-ology’’, issued every month by the Albert H. Buehrle Co., Youngstown, 


Ohio. Reproduced above are two 


Attends Funerals 


A Wisconsin dealer has created a 
vast amount of good will and has been 
repaid by increased business by show- 
ing the courtesy to attend all funerals 
in his trade territory within a radius 
of thirteen miles of his store. He owns 
a large seven-passenger sedan which he 
utilizes by offering rides to the ceme- 
tery to persons without transportation. 
His father, now deceased, who inau- 
gurated the plan made him promise to 
keep up the practice after his death. 
In the four years during which he took 
over his father’s business he attended 
62 funerals in 1930, 65 in 1931, 57 in 
1932, and 38 thus far this year. The 
dealer reports that this plan has indi- 
rectly resulted in more business for him 
than any other merchandising idea he 
has ever tried. 


Effective Ad 


A novel idea was recently used by a 
dry goods merchant in the Middle West. 
He announced a white goods sale in 
the newspapers and attached a small 
sample of sheeting to the advertisement 
with a gummed sticker. The idea at- 
tracted the readers and his sale was a 
big success. A similar plan has been 
used by several feed dealers who at- 
tach samples of feed in cellophane 
containers to direct mail literature 
which they send to their farm trade. The 
presence of the actual object offered for 
sale creates a greater urge to buy, they 
report, and helps to make the advertis- 
ing copy more concrete and effective. 


Schafskopf 


In a small Eastern town a feed dealer 
provided an afternoon of interesting fun 
for his farm customers by holding a 
schafskopf tournament in a local hall. 
Announcements in the newspaper and 
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ages from one of the issues. 
paper is mimeographed with good effect and lower cost than printing. 


Note that the entire 


by direct mail attracted a large attend- 
ance. A light luncheon was served late 
in the afternoon and, following the 
tournament, the crowd was taken to 
the dealer’s store and mill on an inspec- 
tion tour. With the farmers assembled 
at the mill prizes of growing mash, egg 
laying mash and dairy feed were 
awarded to the schafskopf winners. The 
idea resulted in the gaining of several 
new customers and helped cement re- 
lations with the old more firmly. 


Phone Record 


In New York a feed dealer used a 
novel plan to help keep his telephone 
number before his patrons. He issued 
a penny postal card announcing several 
specials and attached a small envelope 
to it. In the envelope was a sticker 
bearing the dealer’s phone number in 
large ciphers. “Paste this on the front 
of your telephone book,” the instruc- 
tions read. Of course, he had no objec- 
tion to the customers placing the sticker 
right on the wall or the outer surface of 
the telephone which many of them did. 


F. J. PHELAN DIES 

Francis J. Phelan, president, F. J. 
Phelan Co., grain brokers, Milwaukee, 
died at St. Mary’s hospital, May 26, fol- 
lowing an illness of three months. He 
was 47 years old and 25 years ago 
founded the firm which he headed at 
the time of his death. 

Mr. Phelan was one of the most popu- 
lar members of the Milwaukee Grain & 
Stock exchange and, for the first time 
in the history of the exchange, all trad- 
ing was suspended while the funeral 
cortege paused before the exchange 
building and his fellow members stood 
with bowed heads to pay tribute to his 
memory. 
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Poultry Diseases Discussed 
At Central Meetings 


HE ravages of poultry diseases 
| should be considerably lessened 
if the information gained by deal- 
ers who attended the series of 
district meetings held throughout Wis- 
consin last month under the auspices of 
the Central Retail Feed association is 
put into practice. 
Both Professors 
Hayes and Annin 
of the poultry de- 
partment of the 
University of Wis- 
consin proved to be 
excellent teachers 
and presented those 
who attended the 
gatherings with a 
vivid picture of the 
causes, symptoms, 
cures and preven- 
tives of common poultry ailments. 
Professor Hayes spoke at the Wauke- 
sha meeting which was held May 5, and 
Professor Annin directed the discus- 
sions at Fond du Lac, May 10; Portage, 
May 11; Amery, May 16; Eau Claire, 
May 17; Wausau, May 18; Green Bay 
May 19, and Janesville, May 24. 
Many of the dealers took advantage 
of the opportunity and brought farm 
customers with them to hear the lec- 
tures. James Vint, Farmers Coopera- 
tive Elevator Co., Union Grove, Wis., 
retiring president of the association, pre- 
sided at the Waukesha, Fond du Lac. 


James H. Vint 


Portage and Janesville meetings, while 
J. E. Davis, Northern Supply Co. Re- 
tail Stores, Inc., Amery, Wis., vice pres- 
ident, handled the Amery, Wausau, Eau 
Claire and Green Bay gatherings. They 
spoke on the activities of the association 
and stressed the need of a stronger 
membership. 


David K. Steenbergh, Milwaukee, sec- 
retary of the association, was present at 
each of the meetings to explain the 
program scheduled for the annual con- 
vention which was held at Milwaukee, 
June 5 and 6. 


ILLINOIS 

Ovie Stephens has opened the Hi- 
Quality feed store at Hutsonville. 

O’Donnel Bros. flour and feed store, 
Rockford, was recently the scene of an 
exciting hold-up. Three bandits were 
caught by the police and one of them 
was wounded in the chase after they 
had held up the proprietors and at- 
tempted to escape. 


Wray-Britt Seed & Produce Co., 
Monmouth, is operating in its new loca- 
tion at 209 East Broadway. John A. 
Britt and H. D. Wray are the pro- 
prietors. 

Phillip Best & Co. mill, Paris, has 
reopened for business and will manu- 
facture brewers’ grits, hominy feed, corn 
meal and flour meal. 


Nauvoo Feed _ mill, 


Nauvoo, has 


plant. 


EUREKA 


Junior 
Corn Cutter 
and Grader 


—a complete self- 
contained corn 
milling outfit, 
for producing 

attractive 
steel-cut corn. 


The EUREKA Corn Cutter and Grader 
is a complete combination machine for 
cutting, cleaning and grading, and makes 
separations of coarse, intermediate, chick 
size and meal. Ideal for the smaller feed 


Write today for Catalog 122-FB. 


S. HOWES CO., INC. 


SILVER CREEK, N. Y. 
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Can Bring Back 
the Good Old Profit Days 


With the “JAY BEE”’ all-steel hammer mill, and with a “JAY 
BEE” Batch Mixer, you can again enjoy the days of prosperity. 
Whether you are a small or large custom miller, or a flour miller 
wishing to utilize your by-products, the “JAY BEE’ will give 
your business a new lease on life. In many cases the “JAY BEE” 
has increased a miller’s business 400% in one year. With the 
Bossert-made “JAY BEE” Mill and the “JAY BEE” Batch Mixer 
you can satisfy yourself, and the most particular customer. 

Let us show you the way to the greatest profits with the “JAY BEE.” 
Sizes and styles to meet every grinding requirement: 12 H. P. to 
125 H. P. with belt, V-belt and direct-connected drives. 


“JAY BEE” 


We Can’t Make All the Hammer Mills— 
So We Make Only the Best of Them. 
J. B. SEDBERRY, Inc., 


J. B. Seedberry Co., 819 Exchange Ave., Chicago, Ill. 
Jay Bee Sales Co , 319-325 Live Stock Exchange Bldg. 


opened for business under the manage- 
ment of D. W. Gregory. 

Ohlman Grain Co., Inc., Ohlman, was 
destroyed by fire recently from a blaze 
originating in the cob house. 

Phoenix Flour Mills, Inc. has been 
formed at Anna to manufacture feed, 
meal, flour and other grain products. 
W. F., A. F. and H. T. Bruchauser 
are the incorporators. 

J. C. Fielding has purchased the May- 
view elevator, Mayview, from E. C. 
Saddoris and will continue to operate 
it. 


INDIANA 

Roscoe Martin, Martin’s Feed & Sup- 
ply store, Palmyra, has purchased the 
rights to the milk routes in his terri- 
tory from H. E. Ruff and will operate 
them in connection with his feed store. 

Bickel’s feed store, Corydon, has 
moved to a new location in the White 
mill building. Harlan Bickel is man- 
ager. 

A. L. Transier, Moores Hill, has sold 
his feed mill to R. C. Bennett. 

Hamlet Grain & Feed Co. elevator, 
Hamlet, was recently destroyed by fire 
of unknown origin. 

Farm Bureau Mills, Inc., Auburn, 
have been taken over by the DeKalb 
County Farm Bureau Cooperative Corp. 

Metamora Roller Mills, operated by 
Joe Clark & Son, Metamora, was des- 
troyed by fire May 10. Loss is esti- 
mated at $40,000. 

John H. Wright, operator of a feed 
mill at Clinton, died at his home on 
May 16. 


Hamlet Feed & Grain Co., Hamlet, 


recently lost its plant in a fire of un- 
known origin. 


World’s Greatest 


61 Hickory Street, Utica, N.Y. 


Kansas City, Mo. 
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How to Tackle 
Merchandising 


In Retail Feed 
Business 


FFICERS of the Ohio Grain, Mill & Feed Dealers association were 

reelected at the annual convention held at Dayton, June 6 and 6, 

which closed just as The Feed Bag went to press. The officers are 
R. H. Brundige, Kingston, president; F. S. Sheets, Cleveland, first vice 
president; F. E. Barker, Hamilton, second vice president, and W. W. Cum- 
mings, Toledo, secretary and treasurer. 
try, railroad rate reductions, increasing of wheat consumption and merch- 
andising of feed were among the topics discussed. 


Government regulation of in: 


you and you caught them taking 
money out of the cash till, I am 
sure that you would fire them 
quickly. Yet, there is more business 
driven away than all the money that 
is stolen out of the cash till because 
we have forgotten an old principle in 
advertising. It was practiced religious- 
ly by the men who built the foundation 
for our large industries. Later, several 
forgot about this old principle of ad- 
vertising but I believe it is just as effec- 
tive and perhaps more so today than 
ever before. It is courtesy. If you 
want to build good will, see that you 
and everyone that works for you is cour- 
teous and considerate of every customer. 
If you want a fine example of some 
one doing a job of real advertising and 
selling along this line, it is President 
Roosevelt. Have you listened to any 
of his radio talks? He sits right down 
and makes you feel as if he were talk- 
ing to you in your own home right 
across the table. He hasn’t lost that 
human touch, that certain kindness that 
is so lacking in many places of business 
today. And courtesy is advertising that 
doesn’t cost one cent. 
Smile Worth Millions 
A smile will go a long ways today be- 
cause everybody isn’t feeling the hap- 
piest that they can and if you are in 
business you can make your smile and 
the smile of every employee pay divi- 
dends. Maybe you don’t feel like smil- 
ing. Maybe you have lost some money 
in the bank. So have I. So have many 
other individuals, but it isn’t going to 
help you one bit if you stay grouchy 
and, on the other hand, it may help 
very much to give your customers en- 
couragement to carry on their work if 
you can smile. 
I like this little poem that seems to 
express my thoughts along this line: 


L: you had some one working for 


“The thing that goes the farthest 
Toward making life worthwhile, 

That costs the least and does the most 
Is just a pleasant smile. 


“Tt is full of worth and goodness too, 
With general kindness bent, 


It is worth a million dollars and it 
doesn’t 
Cost a cent.” 


Now let us consider some of the more 
tangible things pertaining to feed mer- 
chandising. Perhaps a good starting 
point would be to find out the potential 
possibilities of feed sales in your area. 
If you were asked what percentage of 
business you are getting in your terri- 
tory, perhaps you would answer, “The 
greatest share of it.” I would ask you, 
“How do you know?” You would 
answer, “Well, I just know.” 

Let me give you a little plan for find- 
ing out just what the potential possi- 
bilities are in your territory for feed 
business. Go to your county assessor’s 
office and secure a map showing all the 
farmers in your trading area—then 
check off all those that you are selling, 
make a list of those that you are not 
selling. After you have prepared this 
list, pick out the ones whose credit is 
good, make a card index of these good 
potential prospects. Show on this card 
how much livestock and poultry they 
have, what kind of feed they are using, 
when they bought last, and when they 
will be in the market again. Then fol- 
low up systematically these potential 
prospects through personal calls, letters 
and telephone calls and you will find 
out that talking to the right person at 
the right time about the right thing 
will result in sales. i 

Hold Sales Meetings 

Perhaps the next logical point of dis- 
cussion after you have checked the po- 
tential possibilities in your trading area 
is to determine how well your organi- 
zation is prepared mentally to take care 
of additional business. Have a meeting 
of everyone in your organization, in- 
cluding the warehouse man, truck 
driver, bookkeeper, and stenographer. 
Have a round table discussion once 
every ten days or two weeks. Desig- 
nate one person at every meeting to 
lead the discussion on at least one sub- 
ject. Discuss the program that you are 
going to recommend to the feeders in 
your community. These meetings will 
not be successful unless you take them 
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G. A. Holland 


Mr. Holland, Allied Mills, Inc., Chicago, 
delivered the address published herewith at 
the annual convention of the Ohio Grain, 
Mill & Feed Dealers association held at Day- 


ton, June 6 and 


seriously and make everybody take part. 

Now that we have checked the poten- 
tial possibilities and the organization fa- 
cilities, perhaps the next logical thing 
to talk about would be whether or not 
you have the physical equipment, the 
necessary stock to take care of the busi- 
ness. In the first place, it is important 
that places of business be properly des- 
ignated. You can do this by an attrac- 
tive sign placed conspicuously on the 
outside. Make it easy for the people 
to find your place. New customers do 
not like to spend a lot of time looking 
for a place to trade. 

Today the automobile is a problem 
and unless you will provide a convenient 
parking place for your customers, you 
will find them dwindling away to other 
places where they can park without be- 
ing disturbed. Another important thing 
about your business is a good loading 
platform. Make it easy and convenient 
to load either a car or truck. 

If I came to your store and I saw 
a sign on the door, “Gone to the Ball 
Game”, I would envy you because I 
couldn’t go along, but if I came to your 
store and asked you for an egg mash 
and found that you were out of that 
particular brand and I had to change 
my pullets to another brand and in the 
change of feeds, my pullets went off 
in production, I doubt whether I would 
ever come back. Carrying a complete 
stock of feeds today is important because 
of the cash position of the farmer. It 
is a service that you owe to your good 
customers. They do not have sufficient 
capital to buy in large quantities and 
that’s the reason more than ever before 
you should render this service and it 
will be appreciated. 

Curiosity Contest 

It is important once a year, at least, 
perhaps twice a year would be better, 
to create county wide attention so that 
everybody in the community and in your 
trading area realizes that you are in 
business. You must do something out- 
standing, spectacular. Let me suggest 
a few ways. 

Every farmer has odds and ends, little 
curios, antiques, on his farm. Start a 
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<e| ‘‘All your needs in grain and feeds’’ fe 


BUFFALO, N. Y. 


ROSENBAUM BROTHERS, C 
FAIRMONT CREAMERY CO. “9 
JOHN F. CRAIG 

MUTUAL RENDERING COMPA 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 
J. C. HUBINGER BROS. CO., Keokuk, Ia 

thicago, Til 


Om 
& COMPANY, Philedelphia, Pa 
NY, Philadelphia, Pa. 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa 
THREE MINUTE CEREALS CO., Cedar Rapids, Ia. 
FERNANDO VALLEY MLG. & SUPPLY Cco., Los Angeles, Cal. . 


Oat 
. Alfalfa Leaf Meal 


The 180 year background 


of Mutual Fire Insurance made itself felt in 1932 when 
mutual organizations withstood the strain far better than 
almost any other classification of American business. 


Western Millers Mutual Fire Insurance Co. 
Ohio Millers Mutual Insurance Co. ae: 
Michigan Millers Mutual Fire Insurance Co. 
Mill Owners Mutual Fire Insurance Co. 
Millers Mutual Fire Insurance Co. 

Millers Mutual Fire Insurance Co. Rea 
Pennsylvania Millers Mutual Fire Ins. Co... . 
Millers Mutual Fire Insurance Association . 
Grain Dealers National Mutual Fire Ins. Co. 
Millers National Insurance Co. 


. . Kansas City, Mo. 
. Van Wert, Ohio 

. Lansing, Mich. 

. Des Moines, Iowa 

. Harrisburg, Pa. 

. Fort Worth, Texas 

. Wilkes-Barre, Pa. 

. Alton, Ill. 

. . Indianapolis, Ind. 
. Chicago, 


MUTUAL FIRE PREVENTION BUREAU 


230 East Ohio St., Chicago, Ill. 


A service organization maintained by the MILL MUTUALS 


— WHEAT 
MIXED FEED 


=Wheat Low Grade Flour, Red Dog,’ 
Middlings, Bran, Screenings 
not exceeding mill run - 


ST. PAUL, MINN. 


316 Corn Exchange 
EAPOLIS, MINN. A st, 


CAPITAL FLOUR MILLS, 


MINNEAPOLIS, MINN. 


Queen Wheat Feed 
Cherokee Middlings 
Mid-Dog Middlings 


ee Your trade will appreciate 
these quality feeds, and in- 
crease your volume of busi- 
ness which means increased 
number of customers and 
larger profits .. These quality 
feeds are manufactured in our 
own mills. 


Inc. 


curiosity contest. Permit everyone to 
enter some antique or curio of odd vege- 
table growth. Tag each entry. Give 
away prizes. Have on your judging 
comunittee, the editor of your local 
newspaper, the county agent, the voca- 
tional teacher and the home economics 
teacher. You will be surprised if you 
give this idea enough thought how much 
interest can be worked up. 

The late depression has taught us not 
to depend upon one line of merchandise 
to make a profit in our business. In 
other words we must diversify. There 
is no reason why a feed dealer should 
not sell feeds, chicks, binder twine, but- 
termilk, seeds, poultry equipment, in- 
secticides and, in fact, everything that 
the farmer needs so that when he thinks 
of something for his farm, immediately 
he thinks of you. In this way you are 
not depending on one line to make a 
profit and when the margin goes sour 
on one product, you still have the others 
to depend on. 

Now, I am going to suggest to you 
that when you get home that if you 
own the business or even if you are the 
manager, that you fire yourself. I mean 
that and for a week’s time, while you 
are fired from the business, have your 
business pass in review before you. Pick 
it to pieces. Analyze it in a cold blood- 
ed way. Make a program for yourself. 
Set a goal. We do that in our business. 
Every man is working on a sound, sen- 
sible program and a goal has been set. 
By setting the goal and having a pro- 
gram, it is very likely that we will be 
more successful. Then after you have 
rehired yourself, ask yourself this ques- 
tion, “Have I exhausted all the ways 
and means of making my business pro- 
fitable?” 


HOME OF WCCO STUDIOS 


NICOLLET 
“HOTEL 


at the Gateway o 
MINNEAPOLIw 


When in MINNEAPOLIS 
why not gratify that long felt 
want of an atmosphere of 
friendliness, comfort and re- 
laxation by staying at the 
NEW NICOLLET. 


Six hundred rooms complete 
in every detail at exception- 
ally reasonable rates. -Rest- 
fulbeds. 


Moderately Renta: 
rant and Coffee Shop. 


Three blocks from both 
depots. : 


Tourist Bureau 
posite, : 
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Commercial Feed Trade 
Entering New Era 


(Continued from Page Fifteen) 


straighten out a bad situation. Any one 
engaging in the manufacture and dis- 
tribution of commercial feeds should be 
willing to conform to reasonable regu- 
lation, else he should not be permitted 
to engage in such business. 


The feed industry enjoys a_ rather 
unique record throughout the country 
with reference to financing regulation in 
the form of special taxes, sometimes 
called licenses, tag tax, stamp tax, or 
inspection fees but, after all, it is a form 
of special tax. The limited number of 
those who profit by this service seem: 
to justify its imposition. It is not rea- 
sonable or fair to ask the public at large 
to pay taxes generally for the upkeep 
of a governmental agency that restricts 
its activities to a limited group. The 
necessary expense of such regulation 
should be borne by those benefitting, 
that is, the manufacturers and consum- 
ers should be willing to stand the ex- 
pense and that is what the feed indus- 
try does. 

Lack of Uniformity 


There is a lack of uniformity in the 
fees that are paid. Different localities, 
of course, are confronted with different 
conditions and the costs may vary in 
the several states. If some uniform 
plan could be developed which would 
equalize inspection fees on a common 
basis, it would be an asset to the con- 
trol officials as well as the manufactur- 
ers. By this I mean the application 
of a uniform brand license or uniform 


| MEAT SCRA 


QuARANTEED ana 
rere 


BiG CHIEF 


Meat Seraps 


Made of selected raw materials 
which are delivered fresh daily 
to our rendering plant. Pro- 
gressive feed dealers are repeat- 
ed buyers of BIG CHIEF. It 
gives results. For full informa- 
tion write 


MILWAUKEE TALLOW & GREASE CO. 
JOE FREE, Manager 
131 SO. 7th STREET, MILWAUKEE 
DEUTSCH & SICKERT CO. 
CHAMBER OF COMMERCE, MILWAUKEE 


tag or stamp. In conjunction with a 
uniform plan is the equally important 
renewal date for registration. This, to 
my mind, would be very helpful to the 
manufacturer without any disadvantage 
to the control official. 

There is a crying need for a uniform 
plan of issuing bulletins and reports 
giving the results of registration, inspec- 
tion and analyses of samples. Manu- 
facturers would be better able to meet 
competitive conditions if a clearer pic- 
ture could be shown of the actual con- 
dition prevailing in products found on 
the market. Dealers would profit in 
that they would be in possession of facts 
permitting them to serve their trade 
and represent manufacturers more in- 
telligently. 


The collection of official samples 


could be improved upon and unified so 
that the same procedure would be fol- 
lowed in each locality, as only by this 
method may we hope to obtain com- 
parable results. 

Rules and regulations promulgated 
under authority of feed laws in the sev- 
eral states are not uniform and the con- 
fusion as a result of this lack of uni- 
formity is a direct hindrance to orderly 
enforcement and a direct unfairness to 
manufacturers. Happily, there is a 
move under way to eliminate this situa- 
tion and we hope to be able to show 
real progress soon as a result of an in- 
tensive study now being made. 


RALPH SMALL, Lyme, N. H., is 
rebuilding his feed mill which was re- 
cently destroyed by fire. 


he ESSENTIAL INGREDIENT 


in Successful Growing Mashes is 


MILK 


in Adequate Proportion and of High Grade 


Recognized authorities on poultry 
feeding have established these out- 
standing facts of vital importance to 
all feed manufacturers: 


1. Milk is a superior source of pro- 
teins, minerals and other dietary 
factors; all in natural balance. 


2. Dry skim milk supplies these 
essential ingredients most uni- 
formly, conveniently and eco- 
nomically. 


3. 10 per cent dry skim milk is the 
minimum for uniform and rapid 
growth and for prevention ofieg 
paralysis. 


Extensive research, plus commercial 

experience, has established these 

added facts of special importance in 

using dry skim milk: 

1. The nutritive value of dry skim 
milk is directly related to the 
quality of the product used. 


This quality depends upon the 
— of the raw material and 
the care in manufacturing and 
handling. 


Simple but rigid standards now 
make it possible to insure good 
results through using dry skim 
milk of proved quality. 


3. 


Leading manufacturers,membersof the American 


DRY SKIM 


USE AT LEAST 
10% in Chick Starter 

7:% in Growing Mash 

5% in Egg Mash 

10% in MashtorHigh Quality Eggs 
10% in Mash for Hatching Eggs 
10% in Poultry Fattening Mash 
40% in Coccidiosis Control Mash 


Dry Milk Institute, have established a system of 
feed grades for their product. Complete inform- 
ationis contained in our new booklet" Feed Grades 
for Dry Skim Milk”. BUY ON GRADE! Use the 
coupon to get the facts. 


American Dry Milk Institute, Inc. 
Room 1374, 221 N. La Salle Street, Chicago, III. 


American Dry Milk Institute, Inc. I 
Room 1374, 221 N. La Salle St., Chicago, Ill. 
{0 Please send me the bulletin “Feed Grades for Dry Skim Milk”. 
D Please send me your bulletin on Starting, Growing and Broiler Mashes. 


25% in Calf Meal | 
10% in Pig Meal nen, wes 
Address 
You Must Use MILK to 
Get MILK RESULTS City 


1 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


ELECTRIC MOTORS FOR SALE 


Hundreds of ‘‘Rockford Rebuilt’’ machines, all 
makes, types and sizes available for immediate 
shipment. All thoroughly overhauled and recon- 
ditioned, fully covered by our ‘‘One Year Guar- 
antee’’ against electrical or mechanical defects. 
Send for complete stock list. 

BULLETIN No. 40 

Seventy-two illustrated pages of motors, gene- 
rators, transformers, etc., mailed free on request. 

ROCKFORD POWER MACHINERY Co. 

616 Sixth Street, Rockford, III. 


FEEDS AND FEEDING 


Latest complete illustrated edition of Feeds 
and Feeding by Professors W. Henry and 
F. B. Morrison for sale by The Feed Bag at $4.50 
per copy, f. o. b. Milwaukee. Special price for 
one copy of Feeds and Feeding in combination 
with a one year subscription to The Feed Bag 
$5.50. Send. check or money order with order to 
THE FEED BAG, Milwaukee, Wis. 


ARCHER - DANIELS - MIDLAND 
Co., Minneapolis, has taken over the 
business of Stuhr-Seidl Co., Minneapo- 
lis, and Frank Seidl has joined the Ar- 
cher-Daniels company as manager of 
the barley department. Mr. Seidl was 
one of the charter advertisers of The 
Feed Bag, having used space in the first 
issue. He is considered an outstanding 
authority on barley. 


M. G. RANKIN & CO. 
GRAIN AND FEED 
Agents in Wisconsin 
Keokuk Corn Gluten 
High in Protein — Low in Price 


Chamber of Commerce Bldg. 
MILWAUKEE - - = WISCONSIN 


Deutsch & Sickert Co. 


Feed and Grain 


Chamber of Commerce Milwaukee, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 
Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 

502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan” 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF-: 


Mother’s Best Flour 


Established 1892 


FRANKE GRAIN CO. 


Incorporated 


GRAIN AND FEED 


Milwaukee Wisconsin 


Joe Free Remodeling 
Meat Scraps Plant 


Milwaukee Tallow & Grease Co., 131 
South 7th street, Milwaukee, Wis., is 
remodeling its plant and equipping it 
with new and modern machinery at a 
cost which will exceed $5,000. 

Joe Free, formerly in the retail feed 
business at Columbus, Wis., is manager 
of the concern. 


“In spite of the depression,” he said, 
“we are not sparing time, money, or 
energy to keep up with improvements in 
the manufacture of our products which 
consist of high-grade tallow and Big 
Chief meat scraps. When the remodel- 
ling of our plant is completed we will 
be in a much better position to serve 


our many friends and customers than 
we have been in the past.” 

Deutsch & Sickert Co., Milwaukee, 
well-known grain and feed brokers, are 
distributors for the firm’s products. 


HONOR DRY MILK GROUP 

American Dry Milk Institute, Chi- 
cago, was given honorable mention by 
the American trade association execu- 
tives, affiliated with the United States 
chamber of commerce, for outstanding 
work in the field of industry and public 
service during the past two years at a 
meeting held at Washington, D. C., May 
3. The honor was conferred because of 
the institute’s work in developing new 
markets for its products, reducing sur- 
plus stocks, increasing membership and 
maintaining all of its normal activities 
in a time of economic stress. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 


WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


Personal Attention 


Ship To 


Roy |. CAMPBELL 


Commission Merchant 


GRAIN and SEEDS 


Chamber 
of Commerce 


Milwaukee 
Wisconsin 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


Dried Skim Milk 
Dried Buttermilk 


STRAIGHT CARS—MIXED CARS 


Write, Phone or Wire for Our 
Delivered Prices. 


WISCONSIN DAIRY PRODUCTS CO. 


Daly 6704 


342 N. Water St. Milwaukee, Wis. 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CO. 
EstasuisHep 1894 

PRINTERS 
LITHOGRAPHERS 
BINDERS 
522 N. MILWAUKEE STREET 
PHone 076 MILWAUKEE 
Broapway WISCONSIN 


TRUCK LOTS 


of Feed for Dealers 


MILL FEEDS—GRAIN 
Nopco Cod Liver Oil 
Armour Meat Scraps 
Peco Peat Moss 
Pearl Limestone Grit 
Stonemo Granite Grit 
Dried Buttermilk 


FEED SUPPLIES, INC. 


3328 W. CAMERON AVE. 
MILWAUKEE, WISCONSIN 
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Mixed Cars 


Quick Turnover 


3 
nck -| Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 


MYLES 
LOUISIANA SALT 


*‘Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


Dependable 
Western 


Alfalfa Meal 


for 


Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling, & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange. 
St. Louis, Mo. 


more of «tits 


HIGHEST QUALITY 
ALFALFA MEAL 
DEHYDRATED 
BY TWE PATENTED 
HEWORMING 


rut HEIL co. Y, 


MILWAUKEE 


Choice alfalfa cut at the height of 
its nutritive value and immediate- 
ly dehydrated by the patented 
HEIL process. Contains all of the 
vitamins—especially high in vita- 
mins A, D and E. Keeps fowl 
and stock in tip-top condition. 
Rich green color, appetizing odor 
and flavor. For prices address... 


THE HEIL co, 


3010 W. Montana Street 
MILWAUKEE 


EVERY EGG 
Represents 
a Protit 


—every EXTRA egg an 
EXTRA profit! It’s the 
Extra eggs andFEXTRA 
profits one gets with 
MARDEN’S Certified 
Cod Liver Oil that counts! 


Write today for our New 
Low Quantity Prices. 


MARDEN- WILD Corp. 


512 Columbia St., - Somerville, Mass. 
212 East Ohio St., - Chicago, Ill. 
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100 LBS. NET 


TRY OUR 
PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 
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MARDENS Pecos Valley Alfalfa Mill 

— | 


RIEBS VIEW 


Vol. 1, No. 6. 


June, 1933 


Milwaukee, Wis. 


Keep Your 
Eye on Man 
Who Knows 


If I wanted to be- 
come a tramp, I would 
seek information and 
advice from the most 
successful tramp I 
could find. 

If I wanted to be- 
come a failure I would 
seek advice from men 
who have never suc- 
ceeded. 

If I wanted to suc- 
ceed in all things I 
would look around 
me for those who are 
succeeding. and do as 
they have done.— 
JOSEPH MARSHALL 
WADE. 


WARNED 


Mother: ‘‘ Now, Jim- 
my, I want you to get 
acquainted with the 
new nurse. Go ahead 
and kiss her nicely.” 

Jimmy: “Yes, and 
get my face slapped 
like daddy did.” 


Fun is like insur- 
ance. The older you 
get the more it costs 
you. 


Put Your Convention 
Ideas Into Practice 


The greatest good 
of a trade convention 
comes not only from 
what you see and hear 
while attending but 
whether or not you 

ut what you learn 
into practice when you 


return to your busi-| q 


ness. 

The various asso- 
ciations are to be 
complimented for the 
fine programs they 
arranged for the gath- 
erings held by the feed 
industry in all parts 
of the country. hey 
have done an admir- 
able job in presenting 
first hand information 
on the important prob- 
lems of the day, as 
well as bringing before 
those interested many 
valuable ideas to help 
tnem increase their 
business. 

Conventions also 
furnish an_ excellent 
opportunity for trade 
members to become 
better acquainted with 
each other. They en- 
able a man to get a 
broader viewpoint on 
life and give him an 


Published Monthly by The Riebs 


inspiration and a will 
to tackle problems 
and lick them. 


Some of the con- 
ventions are over and 
others are still to be 
held. If you have not 
attended, by all means 
o so. If you have, 
then put into practice 
the things which you 
learned while attend- 
ing. Your business 
should show an appre- 
ciable improvement as 
a result. 


They’ve discovered 
a new insect called 
golf moth. It does 
18 holes in a day. 


_ Many a man today 
is living by the sweat 
of his frau. 


A girl in Texas 
married a man in 
Oklahoma over the 
long distance  tele- 
phone. We wish her 
happiness and hope 
she had the right 
number. 


Co., Milwaukee 


»Srom Flagstaff to Swingi 


Doors 
as modern as the Worlds Fair 


The entire hotel has been brought to a new perfection 
for the 1933 Century of Progress Exposition. Chicago 
is ready to welcome its visitors! And the finest quest 
rooms in all the city are at Hotel Sherman 
where unequalled luxury is yours at lowcost. 
In the heart of the Rialto with its brilliant 
night life —close to stores, offices and rail- 
road stations. Home of the College Inn 
and Ben Bernie, “the Old Maestro.” 


Just four blocks 
from Grant Park 
which is the 
North Entrance 
to the Worlds 
Fair Grounds. 


‘1700 ROOMS 
1700 BATHS 


You can drive your car 
right into Hote! Sherman 


MY 


if 
v RANDOLPH-CLARK-LAKE & LA SALLE 


CHICAGO 


ottonseed Meal 


SACKED OR IN BULK 


Uniformly Good Quality 
Quick or Deferred Shipment 


HUMPHREYS-GODWIN CO. 


ESTABLISHED 1898 


MEMPHIS, TENN. 
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HERMAN 
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a 
LAY 


Tes not only 


your best source 
of Vitamins 


A and D 


} 
j 


It's More Too 


CLO-TRATE is a Concentrated 
Cod Liver Oil that supplies both 
Vitamins A and D in adequate 
quantities. It supplies them with 
a minimum of fats. Every batch 
of the Concentrate is standardized 
as to vitamin content in our own 
biological laboratories. Every 
batch of CLO-TRATE is tested 


on chicks. 


It produces the best results in 
your feed because less fats mean 
better utilization of the vitamins. 
They are not lost with the pass- 
age of the oil. 


And it is more economical than 


the straight oil. 


Write today for further informa- 


tion and quotations. 


HEALTH PRODUCTS CORPORATION 


Manufacturers of Pharmaceutical Specialties 


113 N. 13th St., Newark, N. J. 


‘CONCENTRATED cop LIVER om 


323 West Polk St., Chicago, Ill. 


| 
; 
£ 
: 


You will never 
make a mistake by 
recommending or sell- 


ing a superior article... 


Quality is the surest foun- 


dation for permanent success. 


Highest Priced Flour 
in America 


and Worth All It Costs 


KING MIDAS MILL 


MINNEAPOLIS, MINNESOTA 


i 
) 9) 


